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Resumo

Louzada, Bruno Henrique; Rocha, André Lacombe PedaaUma
Analise do Peso dos selos Certificadores de Econan@ de Eficiéncia
Energética no Processo Decisorio de Compra de Comsigdores de
lampadas. Rio de Janeiro, 2010. 125p. Dissertacdo de Mestrado
Departamento de Administracdo de Empresas, Paatifimiversidade
Catdlica do Rio de Janeiro.

Com o aparente crescimento da consciéncia ecaldgionundo, é de se
supor que aumente também o interesse da populagéoprnedutos com
caracteristicas ecoldgicas. Sob o ponto de vistaadeldgico, € importante que
tal fendmeno seja acompanhado de investigagcOeg soono os consumidores
fazem suas escolhas e que valor atribuem as castices dos produtos com um
menor impacto degenerativo ao meio ambiente, @misocmateriais reciclaveis,
reutilizaveis, insumos organicos, naturais ou goesgmam menos energia
elétrica, entre outros. Estudos revelam, contudoe qem sempre esses
ingredientes sdo mais valorizados do que outrdsuéds, como marca e preco.
Parte da explicacdo pode estar na descrenca dsgnomiores sobre a verdadeira
presenca desses atributos nos produtos que compBarpresente trabalho
apresenta o resultado de um estudo sobre o papdbisleselos encontrados no
mercado de produtos elétricos, 0s quais atestamiémfia energética e
contribuicbes de carater ambiental: Procel e E@Qcebjetivo do selo Procel é
promover a racionalizacdo da producdo e do consdenenergia elétrica. A
etiqueta Ence visa a informar ao consumidor o aoosde energia elétrica e a
eficiéncia energética de alguns produtos comeraidtis no pais. A pesquisa é
baseada em simulacdes de compra de lampada incantisse fluorescentes e os
dados sdo processados com 0 uso da andlise conforan realizadas 172
simulacées com 86 pessoas. Os resultados mostranermgbora os selos sejam
percebidos na embalagem, ndo sdo os mais valosizaalgprocesso decisorio.
preco e duracdo estimada das lampadas sdo asewmri@ais relevantes no
processo de escolha. A maioria dos respondenteset@mhece plenamente o

papel dos selos e mostram contradicbes em suatha&sc&ontudo, mulheres
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valorizam mais os selos do que os homens, assino @assoas de mais alta
renda. Outras variaveis ajudam a explicar os r@s$odt encontrados.

Palavras-chave

Selos ecoldgicos; marketing verde; comportameniwodepra.
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Abstract

Louzada, Bruno Henrique; Rocha, André Lacombe Pdanan Analysis
of the Weight of Seals Certifying Energy Saving andfficiency in the
Decision-Making Process of Consumers Purchasing Lgms. Rio de
Janeiro, 2010. 125p. Master's Degree DissertatioiDepartment of
Business Administration, Pontificia Universidadetdaa of Rio de
Janeiro.

With the apparent growth of environmental awarersesross the world,
one would assume that there will also be an inegaserest of the population in
products with environmental features. From the mtnk standpoint, it is
important that such a phenomenon be accompanieth bygvestigation into how
consumers make their choices and what value thaipude to the characteristics
of the products that have less detrimental impactghe environment, such as
recyclable or reusable materials, organic or naturputs, or lower power
consumption, among others. Studies have shown,Jewtat consumers do not
always value these features as much as othersasuatand and price. Part of the
explanation may be in the consumers’ disbeliefhi@ actual presence of these
features in the products they buy. This study prissthe results of a study into
the role played by two seals found in the electqraducts market which certify
the energy efficiency and environmental contribgioProcel e Ence. The aim of
the Procel seal is to promote a rationalizatiothefelectric power production and
consumption. The Ence label seeks to inform conssima the power
consumption and the energy efficiency of some petedsold in the country. The
research is based on incandescent and fluoresrapt purchase simulations and
the data were processed using conjoint analysi siiiulations were carried out
with 86 people. The results showed that althoughsbals were noticed on the
packaging, they were not the most valued featutbendecision-making process.
Price and lamp life were the most relevant varisbiden choosing the lamps.
Most respondents did not fully recognize the rofetlee seals and exhibited
contradictions in their choices. However, womeruedl the seals more than men,
as did higher income earners. Other variables toegxplain the results found in

the study.
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