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Resumo

Barros, Carmen Dolores Branco do Rego; Meyer, Rbkaina de Brito.
Tracos da cultura subjetiva presentes nos discursopublicitarios
brasileiro e americano e sua aplicacdo nas aulas gertugués para
estrangeiros. Rio de Janeiro, 2009215 p. Tese de Doutorado-
Departamento de Letras. Pontificia Universidadeolta do Rio de
Janeiro.

Este trabalho investiga como o0s aspectos da culsuigetiva das
sociedades brasileira e americana evidenciam-se resgectivos discursos
publicitarios. Os seus objetivos séo: (i) verifiea particularidades no modo de
ser, agir, pensar e utilizar os codigos lingodst dos membros dessas duas
culturas, selecionando para esse fim trés categde analise: razdo / emocao,
individualismo / coletivismo e proximidade /distaroento; (i) contribuir para
que as diferencas detectadas sejam compreendidaspeitadas por todos 0s
envolvidos em situagBes de comunicacgao interalltifiii) enriquecer a area de
ensino/aprendizagem de linguas estrangeiras, spesi@icamente a de portugués
como segunda lingua para estrangeiros ( PL2E ), iodonmacdes sobre os
valores culturais que permeiam as duas sociedadegiestdo. Para atingir esses
fins, a autora recorreu a renomados estudiososi@as aqui contempladas, 0s
quais forneceram o arcabouco tedrico para fundamentpesquisa. Com o0s
dados obtidos a partir da analise de anuncios @t#slos, verificou-se que, em
relacdo as trés dicotomias trabalhadas, na sodethadsileira predominam
emocao, coletivismo e proximidade nas interacdespasso que na sociedade
americana predominam razao, individualismo ead@amento, confirmando
dessa forma as hipdéteses iniciais. A pesquisaaciauprofessores na elaboracéo
de novos materiais didaticos e no aperfeicoamerdgo ntetodologias que

contribuam para um ensino mais dindmico e efieaPL2E.

Palavras-chave

Portugués para estrangeiros; interculturalismo;cudg® publicitario;

cultura subjetiva brasileira; cultura subjetiva acana.
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Abstract

Barros, Carmen Dolores Branco do; Meyer, RosaimMd de Brito.
(Advisor) Aspects of subjective culture in Brazilian and American

advertisement discoursesand its applicability in Portuguese for

foreigners classes. Rio de Janeiro, 2009. 215 @octorate Thesis —
Departamento de Letras. Pontificia Universidadeolta do Rio de

Janeiro.

This work investigates how the subjective cultuaiapects of Brazilian
and American societies are evident in the respe@twertisement discourse. Its
goals are: (i) verify the particularities in theaywof being, behaving, thinking and
using the linguistic codes in these two cultured, an order to reach this goal,
three categories of analysis were selected: reasemotion, individualism /
collectivism and proximity / distance; (ii) cortite to make possible that the
differences found in the data can be understood-espmkcted by all those who are
involved in situations of intercultural communieatj and (iii) enrich the area of
foreign languages learning/teaching, and more iSpalty, the area of
Portuguese as a second language for foreign studenL2E ), with pieces of
information about the cultural values which perreedihe two societies in
evidence. In order to reach these goals, the awuththis work used the studies
of prominent scholars of the areas of knowledge herentioned, which gave the
theories necessary to support this research. W@hdata obtained through the
analysis of advertisements, it was possible tofywehat, according to the three
categories selected, in Brazilian society therepiedominance of emotion,
collectivism and proximity, while in American sotyethere is predominance of
reason, individualism and distance, confirming tingial hypothesis. The
research helps teachers in the task of preparimgdigactic material and in the
improvement of methodologies which may contribudeat more dynamic and
efficient PL2E learning.

Keywords

Portuguese for foreigners; interculturalism; adsernent discourse;

subjective Brazilian culture; subjective Americaiitare.
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