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Anexos 

Tabela de Ladders 

Respondente Nº 
Ladder Seqüência de Ladders 

Débora 

1 4 16 20               
2 4 9 18               
3 7 9 14 16             
4 4 16 20               
5 1 9 22               
6 5 14                 
7 2 4 12 13 22           

Carla 

8 1 5 9 11             
9 8 17 19 20 21 22         
10 5 17 19 20 22           
11 6 10 11               

Bianca 

12 2 5 9 10 11           
13 3 6 8 10 14           
14 4 5 10 12 13 14 17 19 21 22 
15 6 16 19 22             
16 5 7 11               

Fabrícia 

17 1 5 8 9 17 21 22       
18 17 21 22               
19 5 6 14 19             
20 12 17 18               

Bruna 
21 5 6 7 9 10 11 14 22     
22 12 13 17 19 21           
23 16 17 19               

Luiza 
24 1 8 10               
25 5 11 12 13 14 19 20       
26 5 6 8 14 18           

Luma 

27 1 6 7 11 20           
28 4 10 11 14             
29 4 5 6 12 13 16 17 21 22   
30 5 6 12 13 17 20 21       

Marcela 

31 3 5 10               
32 4 5                 
33 1 5 16 21 22           
34 6 15 16 19             
35 5 11 12 15 16 19 22       
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Eliane 
36 1 4 5 8 10           
37 5 6 12 13 16 17 18 22     

Deise 

38 1 4 6 9 10           
39 3 5 11 14 19           
40 8 12 16 18 21           
41 8 16 22               
42 6 8 16 17 19 20         
43 6 16 20               

Katia 

44 1 4 5 6 7 8 16       
45 4 8 14               
46 4 9 10 13 16 21         
47 3 4 5 9 15 17         
48 1 6 7 9 12 16 19       

Rose 
49 4 5 8 11 14 20         
50 4 5 10 12 13 16         
51 1 6 13               

Roberta 

52 2 8 11 12 16 19 22       
53 2 3 4 5 6 8 10 17 19   
54 5 6 7               
55 5 6 8 12 16 19 21       

Vania 

56 1 4 5 6 7 8     
57 3 4         
58 1 4 5        
59 2 4         

Luciana 

60 1 4 10 14 16 20         
61 1 4 5 6 8 10 11 16 18 21 
62 14 15 17 22             
63                     
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 Anexo II – Matriz de Implicação 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

0 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 

1 00.00 00.00 00.00 05.00 03.03 03.05 00.03 01.04 01.04 00.05 00.03 00.01 00.01 00.01 00.00 00.05 00.01 00.01 00.01 00.02 00.03 00.03

2     01.00 03.01 01.00 00.01 00.00 01.01 00.01 00.02 00.02 00.02 00.01 00.00 00.00 00.01 00.01 00.00 00.02 00.00 00.00 00.02

3       02.00 02.02 01.02 00.00 00.02 00.01 00.02 00.01 00.00 00.00 00.02 00.01 00.00 00.02 00.00 00.02 00.00 00.00 00.00

4         09.00 01.03 00.00 01.04 02.02 02.07 00.03 01.03 00.05 00.05 00.01 02.04 00.04 00.02 00.02 00.04 00.04 00.03

5           06.00 00.01 03.04 04.01 03.03 03.04 00.07 00.05 01.05 00.02 01.07 01.05 00.03 00.05 00.02 00.06 00.06

6             04.00 05.00 01.02 01.03 00.04 02.02 01.02 01.03 01.00 02.07 00.03 00.03 00.07 00.02 00.03 00.04

7               01.00 03.00 00.01 02.01 00.01 00.00 00.02 00.00 00.03 00.00 00.00 00.01 00.01 00.00 00.01

8                 01.00 04.00 02.01 02.01 00.00 03.01 00.00 01.03 01.03 00.02 00.03 00.03 00.03 00.02

9                   03.00 01.02 01.00 00.01 01.01 01.00 00.02 01.01 00.00 00.00 00.00 00.02 01.02

10                     04.00 02.00 01.02 01.02 00.00 00.03 01.01 00.00 00.02 00.01 00.02 00.01

11                       03.00 00.01 04.01 00.01 01.02 00.00 00.01 00.04 01.03 00.00 00.04

12                         06.00 00.02 01.00 03.03 00.03 01.01 00.05 00.02 00.03 00.06

13                           02.00 00.00 04.00 04.03 00.01 00.03 00.02 00.04 01.03

14                             01.00 02.00 01.01 01.00 03.01 01.02 00.01 01.02

15                               01.00 02.00 00.00 00.01 00.00 00.00 00.01

16                                 03.00 02.01 04.01 03.01 02.03 00.05

17                                   02.00 05.00 01.02 02.04 02.04

18                                     00.00 00.00 02.00 01.00

19                                       03.00 03.01 03.02

20                                         02.00 01.01

21                                           05.00

22                                             
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 Anexo III – Total de Relações Diretas e Indiretas 
Total de Relações Diretas 

0 1D 2D 3D 4D 5D 6D 7D 8D 9D 10D 11D 12D 13D 14D 15D 16D 17D 18D 19D 20D 21D 22D 
1   0 0 5 3 3 0 1 1 0 0 0 0 0 0 0 0 0 0 0 0 0 
2     1 3 1 0 0 1 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
3       2 2 1 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
4         9 1 0 1 2 2 0 1 0 0 0 2 0 0 0 0 0 0 
5           6 0 3 4 3 3 0 0 1 0 1 1 0 0 0 0 0 
6             4 5 1 1 0 2 1 1 1 2 0 0 0 0 0 0 
7               1 3 0 2 0 0 0 0 0 0 0 0 0 0 0 
8                 1 4 2 2 0 3 0 1 1 0 0 0 0 0 
9                   3 1 1 0 1 1 0 1 0 0 0 0 1 
10                     4 2 1 1 0 0 1 0 0 0 0 0 
11                       3 0 4 0 1 0 0 0 1 0 0 
12                         6 0 1 3 0 1 0 0 0 0 
13                           2 0 4 4 0 0 0 0 1 
14                             1 2 1 1 3 1 0 1 
15                               1 2 0 0 0 0 0 

16                                 3 2 4 3 2 0 

17                                   2 5 1 2 2 

18                                     0 0 2 1 

19                                       3 3 3 

20                                         2 1 

21                                           5 

22                                             

  0 0 1 10 15 11 4 12 12 13 12 11 8 13 4 17 14 6 12 9 11 15 
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Total de Relações Indiretas 

0 1I 2I 3I 4I 5I 6I 7I 8I 9I 10I 11I 12I 13I 14I 15I 16I 17I 18I 19I 20I 21I 22I 
1   0 0 0 3 5 3 4 4 5 3 1 1 1 0 5 1 1 1 2 3 3 
2     0 1 0 1 0 1 1 2 3 2 1 0 0 1 1 0 2 0 0 2 
3       0 2 2 0 2 1 2 1 0 0 2 1 0 2 0 2 0 0 0 
4         0 3 0 4 2 7 3 3 5 5 1 4 4 2 2 4 4 3 
5           0 1 4 1 3 4 7 5 5 2 7 5 3 5 2 6 6 
6             0 0 2 3 4 2 2 3 0 7 3 3 7 2 3 4 
7               0 0 1 1 1 0 2 0 3 0 0 1 1 0 1 
8                 0 0 1 1 0 1 0 3 3 2 3 3 3 2 
9                   0 2 0 1 1 0 2 1 0 0 0 2 2 
10                     0 0 2 2 0 3 1 0 2 1 2 1 
11                       0 1 1 1 2 0 1 4 3 0 4 
12                         0 2 0 3 3 1 5 2 3 6 
13                           0 0 0 3 1 3 2 4 3 
14                             0 0 1 0 1 2 1 2 
15                               0 0 0 1 0 0 1 

16                                 0 1 1 1 3 5 

17                                   0 0 2 4 4 

18                                     0 0 0 0 

19                                       0 1 2 

20                                         0 1 

21                                           0 

22                                             

  0 0 0 1 5 11 4 15 11 23 22 17 18 25 5 40 28 15 40 27 39 52 
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8.2 Anexo IV – Relações PC > 3 
 

Relações Diretas PC > 3 

0 1D 2D 3D 4D 5D 6D 7D 8D 9D 10D 11D 12D 13D 14D 15D 16D 17D 18D 19D 20D 21D 22D 
1       5 3 3 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
2       3 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
3       0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
4         9 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
5           6 0 3 4 3 3 0 0 0 0 0 0 0 0 0 0 0 
6             4 5 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
7                 3 0 0 0 0 0 0 0 0 0 0 0 0 0 
8                   4 0 0 0 3 0 0 0 0 0 0 0 0 
9                   3 0 0 0 0 0 0 0 0 0 0 0 0 

10                     4 0 0 0 0 0 0 0 0 0 0 0 
11                       3 0 4 0 0 0 0 0 0 0 0 
12                         6 0 0 3 0 0 0 0 0 0 
13                           0 0 4 4 0 0 0 0 0 
14                             0 0 0 0 3 0 0 0 
15                               0 0 0 0 0 0 0 
16                                 3 0 4 3 0 0 
17                                   0 5 0 0 0 
18                                     0 0 0 0 
19                                       3 3 3 
20                                         0 0 
21                                           5 
22                                             
  0 0 0 8 12 9 4 8 7 10 7 3 6 7 0 7 7 0 12 6 3 8 

Somatório: 124 

 

DBD
PUC-Rio - Certificação Digital Nº 1012775/CA

DBD
PUC-Rio - Certificação Digital Nº 1012775/CB



 

117 
 

Relações Indiretas PC > 3 

0 1I 2I 3I 4I 5I 6I 7I 8I 9I 10I 11I 12I 13I 14I 15I 16I 17I 18I 19I 20I 21I 22I 
1         3 5 3 4 4 5 3 0 0 0 0 5 0 0 0 0 3 3 
2         0 0 0 0 0 0 3 0 0 0 0 0 0 0 0 0 0 0 
3         0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
4         0 3 0 4 0 7 3 3 5 5 0 4 4 0 0 4 4 3 
5           0 0 4 0 3 4 7 5 5 0 7 5 3 5 0 6 6 
6             0 0 0 3 4 0 0 3 0 7 3 3 7 0 3 4 
7               0 0 0 0 0 0 0 0 3 0 0 0 0 0 0 
8                 0 0 0 0 0 0 0 3 3 0 3 3 3 0 
9                   0 0 0 0 0 0 0 0 0 0 0 0 0 

10                     0 0 0 0 0 3 0 0 0 0 0 0 
11                       0 0 0 0 0 0 0 4 3 0 4 
12                         0 0 0 3 3 0 5 0 3 6 
13                           0 0 0 3 0 3 0 4 3 
14                             0 0 0 0 0 0 0 0 
15                               0 0 0 0 0 0 0 
16                                 0 0 0 0 3 5 
17                                   0 0 0 4 4 
18                                     0 0 0 0 
19                                       0 0 0 
20                                         0 0 
21                                           0 
22                                             
  0 0 0 0 3 8 3 12 4 18 17 10 10 13 0 35 21 6 27 10 33 38 

Somatório: 230 
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Total das Relações Diretas: 195 Total das Relações Indiretas: 346 
Somatório = 545 

  
Total das Relações Diretas > 3: 

124 
Total das Relações Indiretas  >  3: 

230 
Somatório = 354 

                    
% = 354 64,95%

  545   
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 Anexo V – Relações PC > 4 
 

Relações Diretas PC > 4 

0 1D 2D 3D 4D 5D 6D 7D 8D 9D 10D 11D 12D 13D 14D 15D 16D 17D 18D 19D 20D 21D 22D 
1       5 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
2       0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
3       0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
4         9 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
5           6 0 0 4 0 0 0 0 0 0 0 0 0 0 0 0 0 
6             4 5 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
7                 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
8                   4 0 0 0 0 0 0 0 0 0 0 0 0 
9                   0 0 0 0 0 0 0 0 0 0 0 0 0 

10                     4 0 0 0 0 0 0 0 0 0 0 0 
11                       0 0 4 0 0 0 0 0 0 0 0 
12                         6 0 0 0 0 0 0 0 0 0 
13                           0 0 4 4 0 0 0 0 0 
14                             0 0 0 0 0 0 0 0 
15                               0 0 0 0 0 0 0 
16                                 0 0 4 0 0 0 
17                                   0 5 0 0 0 
18                                     0 0 0 0 
19                                       0 0 0 
20                                         0 0 
21                                           5 
22                                             
  0 0 0 5 9 6 4 5 4 4 4 0 6 4 0 4 4 0 9 0 0 5 

Somatório: 73 
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Relações Indiretas PC > 4 

0 1I 2I 3I 4I 5I 6I 7I 8I 9I 10I 11I 12I 13I 14I 15I 16I 17I 18I 19I 20I 21I 22I 
1         0 5 0 4 4 5 0 0 0 0 0 5 0 0 0 0 0 0 
2         0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
3         0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
4         0 0 0 4 0 7 0 0 5 5 0 4 4 0 0 4 4 0 
5           0 0 4 0 0 4 7 5 5 0 7 5 0 5 0 6 6 
6             0 0 0 0 4 0 0 0 0 7 0 0 7 0 0 4 
7               0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
8                 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
9                   0 0 0 0 0 0 0 0 0 0 0 0 0 

10                     0 0 0 0 0 0 0 0 0 0 0 0 
11                       0 0 0 0 0 0 0 4 0 0 4 
12                         0 0 0 0 0 0 5 0 0 6 
13                           0 0 0 0 0 0 0 4 0 
14                             0 0 0 0 0 0 0 0 
15                               0 0 0 0 0 0 0 
16                                 0 0 0 0 0 5 
17                                   0 0 0 4 4 
18                                     0 0 0 0 
19                                       0 0 0 
20                                         0 0 
21                                           0 
22                                             
  0 0 0 0 0 5 0 12 4 12 8 7 10 10 0 23 9 0 21 4 18 29 

Somatório: 143 
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Total das Relações Diretas: 195 Total das Relações Indiretas: 346 
Somatório = 545 

Total das Relações Diretas > 4: 
73 Total das Relações Indiretas  >  4: 143

Somatório = 216 

% = 216 39,63%
  545   
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8.3 Anexo VI – Somatório das Relações “A partir de” e “Vindo Para” 
A PARTIR 

DE 

0 1D 1I 2D 2I 3D 3I 4D 4I 5D 5I 6D 6I 7D 7I 8D 8I 9D 9I 10D 10I 11D 11I 12D 12I 13D 13I 14D 14I 15D 15I 16D 16I 17D 17I 18D 18I 19D 19I 20D 20I 21D 21I 22D 22I 
SOMA 

D 
SOMA 

I 
1     0 0 0 0 5 0 3 3 3 5 0 3 1 4 1 4 0 5 0 3 0 1 0 1 0 1 0 0 0 5 0 1 0 1 0 1 0 2 0 3 0 3 13 46 
2         1 0 3 1 1 0 0 1 0 0 1 1 0 1 0 2 0 3 0 2 0 1 0 0 0 0 0 1 0 1 0 0 0 2 0 0 0 0 0 2 6 18 
3             2 0 2 2 1 2 0 0 0 2 0 1 0 2 0 1 0 0 0 0 0 2 0 1 0 0 0 2 0 0 0 2 0 0 0 0 0 0 5 17 
4                 9 0 1 3 0 0 1 4 2 2 2 7 0 3 1 3 0 5 0 5 0 1 2 4 0 4 0 2 0 2 0 4 0 4 0 3 18 56 
5                     6 0 0 1 3 4 4 1 3 3 3 4 0 7 0 5 1 5 0 2 1 7 1 5 0 3 0 5 0 2 0 6 0 6 22 66 
6                         4 0 5 0 1 2 1 3 0 4 2 2 1 2 1 3 1 0 2 7 0 3 0 3 0 7 0 2 0 3 0 4 18 45 
7                             1 0 3 0 0 1 2 1 0 1 0 0 0 2 0 0 0 3 0 0 0 0 0 1 0 1 0 0 0 1 6 11 
8                                 1 0 4 0 2 1 2 1 0 0 3 1 0 0 1 3 1 3 0 2 0 3 0 3 0 3 0 2 14 22 
9                                     3 0 1 2 1 0 0 1 1 1 1 0 0 2 1 1 0 0 0 0 0 0 0 2 1 2 9 11 
10                                         4 0 2 0 1 2 1 2 0 0 0 3 1 1 0 0 0 2 0 1 0 2 0 1 9 14 
11                                             3 0 0 1 4 1 0 1 1 2 0 0 0 1 0 4 1 3 0 0 0 4 9 17 
12                                                 6 0 0 2 1 0 3 3 0 3 1 1 0 5 0 2 0 3 0 6 11 25 
13                                                     2 0 0 0 4 0 4 3 0 1 0 3 0 2 0 4 1 3 11 16 
14                                                         1 0 2 0 1 1 1 0 3 1 1 2 0 1 1 2 10 7 
15                                                             1 0 2 0 0 0 0 1 0 0 0 0 0 1 3 2 
16                                                                 3 0 2 1 4 1 3 1 2 3 0 5 14 11 
17                                                                     2 0 5 0 1 2 2 4 2 4 12 10 
18                                                                         0 0 0 0 2 0 1 0 3 0 
19                                                                             3 0 3 1 3 2 9 3 
20                                                                                 2 0 1 1 3 1 
21                                                                                     5 0 5 0 
22                                                                                         0 0 

  0 0 0 0 1 0 10 1 15 5 11 11 4 4 12 15 12 11 13 23 12 22 11 17 8 18 13 25 4 5 17 40 14 28 6 15 12 40 9 27 11 39 15 52 
VINDO 
PARA 
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Anexo VII – Cadeias 
CADEIA A 1 4 5 6 7 9 10 11 12 13 16 17 19 21 22 

                                
CADEIA B 1 4 5 6 7 9 10 11 14 19 21 22 

                                
CADEIA C 1 4 5 6 7 9 10 11 12 13 16 20 

                                
CADEIA D 1 4 5 6 8 10 11 12 13 16 17 19 21 22 

                                
CADEIA E 1 4 5 6 8 10 11 14 19 21 22   

                                
CADEIA F 1 4 5 6 8 10 11 12 13 16 20 

                                
CADEIA G 1 4 5 6 8 10 11 12 13 16 17 19 22 

                                
CADEIA H 2 4 5 6 7 9 10 11 12 13 16 17 19 21 22 

                                
CADEIA I 2 4 5 6 7 9 10 11 14 19 21 22 

                                
CADEIA J 2 4 5 6 7 9 10 11 12 13 16 20 

                                
CADEIA L 2 4 5 6 7 9 10 11 12 13 16 17 19 22 

                                
CADEIA M 2 4 5 6 8 10 11 12 13 16 17 19 21 22 

                                
CADEIA N 2 4 5 6 8 10 11 14 19 21 22   

                                
CADEIA O 2 4 5 6 8 10 11 12 13 16 20   

                                
CADEIA P 2 4 5 6 8 10 11 12 13 16 17 19 22 
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Anexo VIII – Matrizes Individuais para determinação de Orientações de Percepção Dominantes 
 

Cadeia A 

0 1 4 5 6 7 9 10 11 12 13 16 17 19 21 22 TOTAL 
1 00.00 05.00 03.03 03.05 00.03 01.04 00.05 00.03 00.01 00.01 00.05 00.01 00.01 00.03 00.03 12 38 
4     09.00 01.03 00.00 02.02 02.07 00.03 01.03 00.05 02.04 00.04 00.02 00.04 00.03 17 40 
5       06.00 00.01 04.01 03.03 03.04 00.07 00.05 01.07 01.05 00.05 00.06 00.06 18 50 
6         04.00 01.02 01.03 00.04 02.02 01.02 02.07 00.03 00.07 00.03 00.04 11 37 
7           03.00 00.01 02.01 00.01 00.00 00.03 00.00 00.01 00.00 00.01 5 8 
9             03.00 01.02 01.00 00.01 00.02 01.01 00.00 00.02 01.02 7 10 
10               04.00 02.00 01.02 00.03 01.01 00.02 00.02 00.01 8 11 
11                 03.00 00.01 01.02 00.00 00.04 00.00 00.04 4 11 
12                   06.00 03.03 00.03 00.05 00.03 00.06 9 20 
13                     04.00 04.03 00.03 00.04 01.03 9 13 
16                       03.00 04.01 02.03 00.05 9 9 
17                         05.00 02.04 02.04 9 8 
18                         00.00 02.00 01.00 3 0 
19                           03.01 03.02 6 3 
21                             05.00 5 0 
22                               0 0 

TOTAL 390 132 258 
CADEIA A 1 4 5 6 7 9 10 11 12 13 16 17 19 21 22 
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Cadeia B 

0 1 4 5 6 7 9 10 11 14 19 21 22 TOTAL 
1 00.00 05.00 03.03 03.05 00.03 01.04 00.05 00.03 00.01 00.01 00.03 00.03 10 29 
4     09.00 01.03 00.00 02.02 02.07 00.03 00.05 00.02 00.04 00.03 19 26 
5       06.00 00.01 04.01 03.03 03.04 01.05 00.05 00.06 00.06 11 31 
6         04.00 01.02 01.03 00.04 01.03 00.07 00.03 00.04 7 26 
7           03.00 00.01 02.01 00.02 00.01 00.00 00.01 5 6 
9             03.00 01.02 01.01 00.00 00.02 01.02 6 7 
10               04.00 01.02 00.02 00.02 00.01 5 7 
11                 04.01 00.04 00.00 00.04 4 9 
14                   03.01 00.01 01.02 4 4 
19                     03.01 03.02 6 3 
21                       05.00 5 0 
22                         0 0 

TOTAL 230 82 148 
CADEIA B 1 4 5 6 7 9 10 11 14 19 21 22 
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Cadeia C 

0 1 4 5 6 7 9 10 11 12 13 16 20 TOTAL 

1 00.00 05.00 03.03 01.03 00.03 01.04 00.05 00.03 00.01 00.01 00.05 00.02 10 30 

4     09.00 06.00 00.00 02.02 02.07 00.03 01.03 00.05 02.04 00.04 22 28 

5         00.01 04.01 03.03 03.04 00.07 00.05 01.07 00.02 11 30 

6         04.00 01.02 01.03 00.04 02.02 01.02 02.07 00.02 11 22 

7           03.00 00.01 02.01 00.01 00.00 00.03 00.01 5 7 

9             03.00 01.02 01.00 00.01 00.02 00.00 5 5 

10               04.00 02.00 01.02 00.03 00.01 7 6 

11                 03.00 00.01 01.02 01.03 5 6 

12                   06.00 03.03 00.02 9 5 

13                     04.00 00.02 4 2 

16                       03.01 3 1 

20       6                     

TOTAL 234 92 142 

CADEIA C 1 4 5   7 9 10 11 12 13 16 20     
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Cadeia D 

0 1 4 5 6 8 10 11 12 13 16 17 19 21 22 TOTAL 
1 00.00 05.00 03.03 03.05 01.04 00.05 00.03 00.01 00.01 00.05 00.01 00.01 00.03 00.03 2 30 
4     09.00 01.03 01.04 02.07 00.03 01.03 00.05 02.04 00.04 00.02 00.04 00.03 12 39 
5       06.00 03.04 03.03 03.04 00.07 00.05 01.07 01.05 00.05 00.06 00.06 11 52 
6         05.00 01.03 00.04 02.02 01.02 02.07 00.03 00.07 00.03 00.04 11 35 
8           04.00 02.01 02.01 00.00 01.03 01.03 00.03 00.03 00.02 10 16 
10             04.00 02.00 01.02 00.03 01.01 00.02 00.02 00.01 8 11 
11               03.00 00.01 01.02 00.00 00.04 00.00 00.04 4 11 
12                 06.00 03.03 00.03 00.05 00.03 00.06 9 20 
13                   04.00 04.03 00.03 00.04 01.03 9 13 
16                     03.00 04.01 02.03 00.05 9 9 
17                       05.00 02.04 02.04 9 8 
19                         03.01 03.02 6 3 
21                           05.00 5 0 
22                             0 0 

TOTAL 352 105 247 
CADEIA D 1 4 5 6 8 10 11 12 13 16 17 19 21 22 
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Cadeia E 

0 1 4 5 6 8 10 11 14 19 21 22 TOTAL 

1 00.00 05.00 03.03 01.03 01.04 00.05 00.03 00.01 00.01 00.03 00.03 10 26 

4     09.00 06.00 01.04 02.07 00.03 00.05 00.02 00.04 00.03 18 28 

5         03.04 03.03 03.04 01.05 00.05 00.06 00.06 10 33 

6         05.00 01.03 00.04 01.03 00.07 00.03 00.04 7 24 

8           04.00 02.01 03.01 00.03 00.03 00.02 9 10 

10             04.00 01.02 00.02 00.02 00.01 5 7 

11               04.01 00.04 00.00 00.04 4 9 

14                 03.01 00.01 01.02 4 4 

21                     05.00 5 0 

22                       0 0 

TOTAL 213 72 141 

CADEIA E 1 4 5 6 8 10 11 14 19 21 22     

 

 

 

 

 

 

DBD
PUC-Rio - Certificação Digital Nº 1012775/CA

DBD
PUC-Rio - Certificação Digital Nº 1012775/CB



 

129 
 

Cadeia F 

0 1D 4D 5D 6D 8D 10D 11D 12D 13D 16D 20D TOTAL 

1 00.00 05.00 03.03 01.03 01.04 00.05 00.03 00.01 00.01 00.05 00.02 10 27 

4     09.00 06.00 01.04 02.07 00.03 01.03 00.05 02.04 00.04 21 30 

5       00.00 03.04 03.03 03.04 00.07 00.05 01.07 00.02 10 32 

6         05.00 01.03 00.04 02.02 01.02 02.07 00.02 11 20 

8           04.00 02.01 02.01 00.00 01.03 00.03 9 8 

10             04.00 02.00 01.02 00.03 00.01 7 6 

11               03.00 00.01 01.02 01.03 5 6 

12                 06.00 03.03 00.02 9 5 

13                   04.00 00.02 4 2 

16                     03.01 3 1 

20                       0 0 

TOTAL 226 89 137 

CADEIA F 1 4 5 6 8 10 11 12 13 16 20     

 

 

 

 

 

 

DBD
PUC-Rio - Certificação Digital Nº 1012775/CA

DBD
PUC-Rio - Certificação Digital Nº 1012775/CB



 

130 
 

Cadeia G 

0 1 4 5 6 8 10 11 12 13 16 17 19 22 TOTAL 
1 00.00 05.00 03.03 03.05 01.04 00.05 00.03 00.01 00.01 00.05 00.01 00.01 00.03 2 30 
4     09.00 01.03 01.04 02.07 00.03 01.03 00.05 02.04 00.04 00.02 00.03 12 35 
5       06.00 03.04 03.03 03.04 00.07 00.05 01.07 01.05 00.05 00.06 11 46 
6         05.00 01.03 00.04 02.02 01.02 02.07 00.03 00.07 00.04 11 32 
8           04.00 02.01 02.01 00.00 01.03 01.03 00.03 00.02 10 13 
10             04.00 02.00 01.02 00.03 01.01 00.02 00.01 8 9 
11               03.00 00.01 01.02 00.00 00.04 00.04 4 11 
12                 06.00 03.03 00.03 00.05 00.06 9 17 
13                   04.00 04.03 00.03 01.03 9 9 
16                     03.00 04.01 00.05 7 6 
17                       05.00 02.04 7 4 
19                         03.02 3 2 
22                           0 0 

TOTAL 521 307 214 
CADEIA G 1 4 5 6 8 10 11 12 13 16 17 19 22 
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Cadeia H 

0 2D 4D 5D 6D 7D 9D 10D 11D 12D 13D 16D 17D 19D 21D 22D TOTAL 

1 00.00 05.00 03.00 01.03 00.03 01.04 00.05 00.03 00.01 00.01 00.05 00.01 00.01 00.03 00.03 1 30 

4     09.00 06.00 00.00 02.02 02.07 00.03 01.03 00.05 02.04 00.04 00.02 00.04 00.03 7 37 

5         00.01 04.01 03.03 03.04 00.07 00.05 01.07 01.05 00.05 00.06 00.06 12 50 

6         04.00 01.02 01.03 00.04 02.02 01.02 02.07 00.03 00.07 00.03 00.04 7 37 

7           03.00 00.01 02.01 00.01 00.00 00.03 00.00 00.01 00.00 00.01 5 8 

9             03.00 01.02 01.00 00.01 00.02 01.01 00.00 00.02 01.02 7 10 

10               04.00 02.00 01.02 00.03 01.01 00.02 00.02 00.01 8 11 

11                 03.00 00.01 01.02 00.00 00.04 00.00 00.04 4 11 

12                   06.00 03.03 00.03 00.05 00.03 00.06 9 20 

13                     04.00 04.03 00.03 00.04 01.03 9 13 

16                       03.00 04.01 02.03 00.05 9 9 

17                         05.00 02.04 02.04 9 8 

18                         00.00 02.00 01.00 3 0 

19                           03.01 03.02 6 3 

21                             05.00 5 0 

22       6                       0 0 

TOTAL 348 101 247 

CADEIA H 1 4 5   7 9 10 11 12 13 16 17 19 21 22     
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Cadeia I 

0 2 4 5 6 7 9 10 11 14 19 21 22 TOTAL 
1 00.00 05.00 03.03 03.05 00.03 01.04 00.05 00.03 00.01 00.01 00.03 00.03 5 29 
4     09.00 01.03 00.00 02.02 02.07 00.03 00.05 00.02 00.04 00.03 19 26 
5       06.00 00.01 04.01 03.03 03.04 01.05 00.05 00.06 00.06 11 31 
6         04.00 01.02 01.03 00.04 01.03 00.07 00.03 00.04 7 26 
7           03.00 00.01 02.01 00.02 00.01 00.00 00.01 5 6 
9             03.00 01.02 01.01 00.00 00.02 01.02 6 7 
10               04.00 01.02 00.02 00.02 00.01 5 7 
11                 04.01 00.04 00.00 00.04 4 9 
14                   03.01 00.01 01.02 4 4 
19                     03.01 03.02 6 3 
21                       05.00 5 0 
22                         0 0 

TOTAL 225 77 148 
CADEIA 

I 2 4 5 6 7 9 10 11 14 19 21 22 
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Cadeia J 

0 2 4 5 6 7 9 10 11 12 13 16 20 TOTAL 

1 00.00 05.00 03.03 01.03 00.03 01.04 00.05 00.03 00.01 00.01 00.05 00.02 5 30 

4     09.09 06.00 00.00 02.02 02.07 00.03 01.03 00.05 02.04 00.04 22 28 

5         00.01 04.01 03.03 03.04 00.07 00.05 01.07 00.02 11 30 

6         04.00 01.02 01.03 00.04 02.02 01.02 02.07 00.02 11 22 

7           03.00 00.01 02.01 00.01 00.00 00.03 00.01 5 7 

9             03.00 01.02 01.00 00.01 00.02 00.00 5 5 

10               04.00 02.00 01.02 00.03 00.01 7 6 

11                 03.00 00.01 01.02 01.03 5 6 

12                   06.00 03.03 00.02 9 5 

13                     04.00 00.02 4 2 

16                       03.01 3 1 

20                         0 0 

TOTAL 229 87 142 

CADEIA J 1 4 5 6 7 9 10 11 12 13 16 20     
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Cadeia L 

0 2 4 5 6 7 9 10 11 12 13 16 17 19 22 TOTAL 
1 00.00 05.00 03.03 03.05 00.03 01.04 00.05 00.03 00.01 00.01 00.05 00.01 00.01 00.03 1 30 
4     09.00 01.03 00.00 02.02 02.07 00.03 01.03 00.05 02.04 00.04 00.02 00.03 7 33 
5       06.00 00.01 04.01 03.03 03.04 00.07 00.05 01.07 01.05 00.05 00.06 12 44 
6         04.00 01.02 01.03 00.04 02.02 01.02 02.07 00.03 00.07 00.04 11 34 
7           03.00 00.01 02.01 00.01 00.00 00.03 00.00 00.01 00.01 5 8 
9             03.00 01.02 01.00 00.01 00.02 01.01 00.00 01.02 7 8 
10               04.00 02.00 01.02 00.03 01.01 00.02 00.01 8 9 
11                 03.00 00.01 01.02 00.00 00.04 00.04 4 11 
12                   06.00 03.03 00.03 00.05 00.06 9 17 
13                     04.00 04.03 00.03 01.03 9 9 
16                       03.00 04.01 00.05 7 6 
17                         05.00 02.04 7 4 
18                         00.00 01.00 1 0 
19                           03.02 3 2 
22                             0 0 

TOTAL 306 91 215 

CADEIA L 2 4 5 6 7 9 10 11 12 13 16 17 19 22 
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Cadeia M 

0 2 4 5 6 8 10 11 12 13 16 17 19 21 22 TOTAL 
1 00.00 05.00 03.03 03.05 01.04 00.05 00.03 00.01 00.01 00.05 00.01 00.01 00.03 00.03 1 30 
4     09.00 01.03 01.04 02.07 00.03 01.03 00.05 02.04 00.04 00.02 00.04 00.03 6 39 
5       06.00 03.04 03.03 03.04 00.07 00.05 01.07 01.05 00.05 00.06 00.06 11 52 
6         05.00 01.03 00.04 02.02 01.02 02.07 00.03 00.07 00.03 00.04 11 35 
8           04.00 02.01 02.01 00.00 01.03 01.03 00.03 00.03 00.02 10 16 
10             04.00 02.00 01.02 00.03 01.01 00.02 00.02 00.01 8 11 
11               03.00 00.01 01.02 00.00 00.04 00.00 00.04 4 11 
12                 06.00 03.03 00.03 00.05 00.03 00.06 9 20 
13                   04.00 04.03 00.03 00.04 01.03 9 13 
16                     03.00 04.01 02.03 00.05 9 9 
17                       05.00 02.04 02.04 9 8 
19                         03.01 03.02 6 3 
21                           05.00 5 0 
22                             0 0 

TOTAL 345 98 247 
CADEIA M 2 4 5 6 8 10 11 12 13 16 17 19 21 22 
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Cadeia N 

0 2 4 5 6 8 10 11 14 19 21 22 TOTAL 

1 00.00 05.00 03.03 01.03 01.04 00.05 00.03 00.01 00.01 00.03 00.03 10 26 

4     09.00 06.00 01.04 02.07 00.03 00.05 00.02 00.04 00.03 18 28 

5         03.04 03.03 03.04 01.05 00.05 00.06 00.06 10 33 

6         05.00 01.03 00.04 01.03 00.07 00.03 00.04 7 24 

8           04.00 02.01 03.01 00.03 00.03 00.02 9 10 

10             04.00 01.02 00.02 00.02 00.01 5 7 

11               04.01 00.04 00.00 00.04 4 9 

14                 03.01 00.01 01.02 4 4 

21                     05.00 5 0 

22                       0 0 

TOTAL 213 72 141 

CADEIA N 1 4 5 6 8 10 11 14 19 21 22 
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Cadeia O 

0 2 4 5 6 8 10 11 12 13 16 20 TOTAL 

1 00.00 05.00 03.03 01.03 01.04 00.05 00.03 00.01 00.01 00.05 00.02 10 27 

4     09.00 06.00 01.04 02.07 00.03 01.03 00.05 02.04 00.04 21 30 

5         03.04 03.03 03.04 00.07 00.05 01.07 00.02 10 32 

6         05.00 01.03 00.04 02.02 01.02 02.07 00.02 11 20 

8           04.00 02.01 02.01 00.00 01.03 00.03 9 8 

10             04.00 02.00 01.02 00.03 00.01 7 6 

11               03.00 00.01 01.02 01.03 5 6 

12                 06.00 03.03 00.02 9 5 

13                   04.00 00.02 4 2 

16                     03.01 3 1 

20                     0 0 

TOTAL 226 89 137 

CADEIA O 1 4 5  6 8 10 11 12 13 16 20 
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Cadeia P 

0 2 4 5 6 8 10 11 12 13 16 17 19 22 TOTAL 

1 00.00 05.00 03.03 01.03 01.04 00.05 00.03 00.01 00.01 00.05 00.01 00.01 00.03 10 30 

4     09.00 06.00 01.04 02.07 00.03 01.03 00.05 02.04 00.04 00.02 00.03 21 35 

5         03.04 03.03 03.04 00.07 00.05 01.07 01.05 00.05 00.06 11 46 

6         05.00 01.03 00.04 02.02 01.02 02.07 00.03 00.07 00.04 11 32 

8           04.00 02.01 02.01 00.00 01.03 01.03 00.03 00.02 10 13 

10             04.00 02.00 01.02 00.03 01.01 00.02 00.01 8 9 

11               03.00 00.01 01.02 00.00 00.04 00.04 4 11 

12                 06.00 03.03 00.03 00.05 00.06 9 17 

13                   04.00 04.03 00.03 01.03 9 9 

16                     03.00 04.01 00.05 7 6 

17                       05.00 02.04 7 4 

19                         03.02 3 2 

22                           0 0 

TOTAL 324 110 214 

CADEIA P 1 4 5   8 10 11 12 13 16 17 19 22 

 

 

DBD
PUC-Rio - Certificação Digital Nº 1012775/CA

DBD
PUC-Rio - Certificação Digital Nº 1012775/CB




