
  
 

7 
References 

(*) articles result of “social capital/network” literature review. 

(*) ACQUAACH, M. Managerial social capital, strategic orientation, and 
organizational performance in an emerging economy. Strategic Management 
Journal, v. 28, p. 1235-1255, 2007. 
_______.; Social network relationships, firm-specific managerial experience and 
firm performance in a transition economy: A comparative analysis of family 
owned and nonfamily firms. Strategic Management Journal, v. 33, p. 1215-
1228, 2012. 

(*) ADLER, P. S.; KWON, S. Social capital: prospects for a new concept. 
Academy of Management Review, v. 27, p. 17-40, 2002. 

AGUINIS, H.; EDWARDS, J. R. Methodological wishes for the next decade and 
how to make wishes come true. Journal of Management Science, v. 51, p. 143-
174, 2014. 

(*) AHEARNE, M.; LAM, S. K.; KRAUS, F. Performance impact of middle 
managers’ adaptive strategy implementation: the role of social capital. Strategic 
Management Journal, v. 35, p. 68-87, 2014. 

(*) AHUJA, G.; SODA, G.; ZAHEER, A. The genesis and dynamics of 
organizational networks. Organization Science, v. 23, p. 434-448, 2012. 

AJZEN, I. The theory of planned behavior. Organizational Behavior and 
Human Decision Process, v. 50, n. 2, p. 179-211, 1991. 
_______.; FISHBEIN, M. Understanding attitudes and predicting social 
behavior, 1st Edition, Upper Saddle Hiver, NJ: Prentice-Hall.1980. 
_______.; TIMKO, C.; WHITE, J. B. Self-monitoring and the attitude-behavior 
relation. Journal of Personality and Social Psychology, v. 42, p. 426-435, 1982. 

ALLEN, D. J.; WEEKS, K. P.; MOFFITT, K. R. Turnover intentions and 
voluntary turnover. The moderating roles of self-monitoring, locus of control, 
proactive personality, and risk aversion. Journal of Applied, v. 90, p. 980-990, 
2005. 

(*) ALMANDOZ, J. Arriving at the starting line: the impact of community and 
financial logics on new banking ventures. Academy of Management Journal, v. 
53, p. 1381-1408, 2012. 

ANAND, V.; ASHFORTH, B. E.; JOSHI. M. Business as Usual: the acceptance 
and perpetuation of corruption in organizations. Academy Management 
Executive, v. 42, p. 426- 435, 2004. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



169 
 

ANCONA, D. G.; OKHUYSEN, G. A.; PERLOW, L. A. Taking time to integrate 
temporal research. Academy of Management Review, v. 26, p. 512-529, 2001. 

(*) ANDERSON, M. H. Social Network and the cognitive motivation to realize 
network opportunities: a study of manager’s information gathering behaviors. 
Journal of Organizational Behavior, v. 29, p. 51-78, 2008. 

(*) ANSARI, S.; MUNIR, K.; GREGG, T. Impact at the ¨Bottom of the Pyramid: 
the role of social capital in capability development and community empowerment. 
Journal of Management Studies, v. 49, p. 813-842, 2012. 

(*) AQUINO, K., LAMERTZ, K. A relational model of work place victimization: 
social roles and patterns of victimization in dyadic relationships. Journal of 
Applied Psychology, v. 89, p. 1023-1034, 2004. 

ARIELY, D.; GNEEZI, U.; LOEWENSTEIN, G.; MAZAR, N.  Large stakes 
and big mistakes. Review of Economic Studies, v. 76, p. 451-469, 2009. 

(*) ARREGLE, J. L.; HITT, M. A.; SIRMON, D. G.; VERY, P. The development 
of organizational social capital: attributes of family firms. Journal of 
Management Studies, v. 44, p. 73-95, 2007. 

ASHFORTH, B. E.; GIOIA, D. A.; ROBINSON, S. L.; TREVINO, L. K. Re-
viewing organization corruption. Academy of Management Review, v. 23, p. 
670-684, 2008. 

ASHTON, M. C.; LEE, K. Honesty-humility, the Big-Five, and the five-factor 
model. Journal of Personality, v. 73, p. 1321-1353, 2005. 

ASHTON, M. C.; LEE, K. The prediction of honesty-humility related criteria by 
the HEXACO and five-factor models of personality. Journal of Research in 
Personality, v. 42, p. 1216-1228, 2008. 

AYIOS, A.; JEURISSEN, R.; MANNING, P.; SPENSE, L. J. Social capital: a 
review from an ethics perspective. Business Ethics: A European Review, v. 23, 
p. 108-124, 2014. 

(*) BAER, M. The strength-of-weak-ties perspective on creativity: a 
comprehensive examination and extension. Journal of Applied Psychology. v. 
95, p. 592-601, 2010. 

(*) BALKUNDI, P.; HARRISON, D. A., Ties, leaders and time in teams: strong 
inference about network structure’s effects on team viability and performance. 
Academy of Management Journal, v. 49, p. 49-68, 2006. 
_______.; KILDUFF, M.; BARSNESS, Z. I.; MICHAEL, J. H.  Demographic 
antecedents and performance consequences of structure holes in work teams. 
Journal of Organizational Behavior, v. 28, p. 241-260, 2007. 
_______.; _______.; HARRISON, D. A. Centrality and charisma: comparing how 
leader networks and attributions affect team performance. Journal of Applied 
Psychology, v. 96, p. 1209-1222, 2011. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



170 
 

(*) BARDEN, J. Q.  MITICHELL, W. Disentangling the influences of leader’s 
relational embeddedness on inter-organizational exchange. Academy of 
Management Journal, v. 50, p. 1440-1461, 2007. 

BARNEY, J. B. Gaining and Sustaining Competitive Advantage.4th Edition, 
New Jersey: Prentice Hall University Press. 2011 

(*) BARSNESS, Z. I.; DIEKMANN, K. A.; SEIDEL, M. D. L. Motivation and 
opportunity: the role of remote work, demographic dissimilarity and social 
network centrality in impression management. Academy of Management 
Journal, v. 48, p. 401-419, 2005. 

BARTLES, D. M.; RIPS. L. J. Psychological connectedness and inter-temporal 
choice. Journal of Experimental Psychology General, v. 139, p. 49-69, 2010. 
_______.; URMINSKY, O. On inter-temporal selfishness: how the perceived 
instability of identity underlies impatient consumption. Journal of Consumer 
Research, v. 38, 2011. 

(*) BATJARGAL, B. et al.  Institutional polycentrism, entrepreneurs' social 
networks, and new venture growth. Academy of Management Journal, v. 56, p. 
1024-1049, 2013. 
_______.; LIU, M. M. Entrepreneurs’ access to private equity in China: the 
role of social capital. Organization Science, v. 15 p. 159-172, 2004. 

(*) BATTILANA, J.; CASCIARO, T. Change agents, networks, and institutions: 
a contingency theory of organization change. Academy of Management Journal, 
v. 55 p. 381-398, 2012. 

(*) BAUM, J. A. C.; COWAN, R.; JONARD, N. Network-independent partner 
selection and the evolution of innovation networks. Management Science, v.  
56, p. 2094-2110, 2010. 
_______.; MC EVILY, B.; ROWLEY, T. J. Better with age? Tie longevity and 
the performance implication of bridging and closure. Organization Science, v. 
23, p. 529-546, 2012. 

BAUMHART, R. How ethical are business - men? Harvard Business Review, v. 
34, p. 6-19, 1961. 

BEAMISH, T. Accumulating trouble: complex organizations, a culture of 
silence and a secret spill. Social Problems, v. 47, p. 473-498, 2000. 

BEAR, J. Passing the buck: incongruence between gender role and topic leads 
to avoidance of negotiation. Negotiation and Conflict Management Research, v. 
4, n. 1, p. 47-72. 2011. 

BEARDEN, W. O.; MONEY, R. B.; NEVINS, J. L. A measure of long-term 
orientation: development and validation. Journal of Academy of Marketing 
Science, v. 34, p. 456-467, 2006. 

BECKER, T. E. Building networks in organizations: a closer look at motivation 
and behavior. In: paper presented at the Academy of Management Annual 
Meeting, New Orleans, August, 2004. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



171 
 

BEDEIAN, A. G.; DAY, D. V. Can chameleons lead? Leadership Quarterly, v. 
15, p. 687-718, 2004. 

(*) BEDFORD, O. Guanxi-building in the workplace: a dynamic process model 
of working and backdoor Guanxi. Journal of Business Ethics, v. 104, p. 149-
158, 2011.  

(*) BELLIVEAU, M. A. Blind ambition? The effects of social network and 
institutional sex composition on the job search outcomes of elite 
coeducational and women’s college graduates. Organization Science, v. 16, p. 
134-150, 2005. 
_______.; O’REILLY III, C. A.; WADE, J. B. Social capital at the top: effects of 
social similarity and status on CEO compensation. Academy of Management 
Journal, v. 39, p. 1568-1593, 1996. 

 (*) BEN-HADOR, A. C. B.; WALDMAN, D. A.; RUPP, D. E.  How leaders 
cultivate social capital and nature employee vigor: implications for job 
performance. Journal of Applied Psychology, v. 94, p. 1553-1561, 2009.  

BEUGELSDIJK, S. A Multilevel approach to social capital. International 
Studies of Management and Organization. v. 39, p. 65-89, 2009. 

(*) BHAPPU, A. D. The Japanese family: an institutional logic for Japanese 
corporate networks and Japanese Management. Academy of Management 
Review, v. 25, p. 409-415, 2000. 

BIRD, F. B. The muted conscience: moral silence and the practices of ethics 
in business. Westport: Greenwood Publishing Group, Inc., 1996.  

BIRNBAUM, M. H. Human research and data collection via the internet. 
Annual Review of Psychology, v. 55, p. 803-832, 2004. 

BISHARA, N. D.; SCHIPANI, C. A.  Strengthening the ties that bind: preventing 
corruption in the executive suite. Journal of Business Ethics, v. 88, p. 765-780, 
2009. 

(*) BIZZI, L. The dark side of structure holes: a multilevel investigation. Journal 
of Management, v. 35, p. 1554-1578, 2013. 

BLAU, P. M.  Exchange and power in social life. 12th Edition. News Brunswick: 
Transaction Publishers; 1986.  

(*) BLYLER, M.; COFF, R. W.  Dynamic capabilities, social capital, and rent 
appropriation: ties that split pies. Strategic Management Journal, v. 24, p. 677-
686, 2003. 

BOLINO, M. C. Citizenship and impression management: good soldiers or good 
actors? Academy of Management Review, v. 24, p. 82-98, 1999. 
_______.; KLOTZ, A. C., TURNLEY, W. H., HARVEY, J. Exploring the  dark 
side of organizational citizenship behavior. Journal of Organizational Behavior, 
v. 34, p. 542-559, 2013. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



172 
 

_______.; TURNLEY, W. H. More than one way to make impression: exploring 
profiles of impression management. Journal of Management, v. 29, p. 141-160, 
2003.  
_______.; _______.; BLOODGOOD, J. M. Citizenship behavior and creation of 
social capital in organizations. Academy Management Review.  v. 27, p. 505-
522, 2002. 
_______.; _______.; GILSTRAP, J. B., SUAZO, M. M. Citizenship under 
pressure: what´s a “good solider” to do? Journal of Organizational Behavior, v. 
31, p. 835-855, 2010. 

(*) BONO, J. E.; ANDERSON, M. H. The advice and influence networks of 
transformational leaders. Journal of Applied Psychology, v. 90, p. 1306-1314, 
2005. 

BORGATTI, S. P. Centrality and network flow. Social Networks, v. 27, p. 55-
71, 2005 
_______.; EVERETT, M.  Ego network betweenness. Social Networks, v. 27, p. 
31-38, 2005. 
_______.; _______.; FREEMAN, L. C. UCINET for Windows: Software for 
Social Network Analysis. Harvard, MA: Analytic Technologies. 2002. 
_______.; FOSTER, P. C. The network paradigm in organizational research: a 
review and Typology. Journal of Management, v. 29, p. 991-1013, 2003. 
_______.; HALGIN, D. S. On Network Theory. Organization Science, v. 22, p. 
1168-1181, 2011. 

BOURDIEU, P. The forms of capital, In: RICHARDSON, J. G. (Ed.), Handbook 
of Theory and Research for the sociology of Education, New York: 
Greenwood Press, 1986.  

(*) BOUTY, I. Interpersonal and interaction influences on informal resource 
exchanges between R&D researchers across organizational boundaries. Academy 
of Management Journal, v. 43, p. 50-65, 2000. 

BOWEN, F., BLAKMON, K. Spiral of silence: The dynamic effects of diversity 
on organizational voice. Journal of Management Studies, v. 40, p. 1393-1418, 
2003. 

(*) BOWLER, M. W.; BRASS, D. J. Relational correlates of interpersonal 
citizenship behavior: a social network perspective. Journal of Applied 
Psychology, v. 91, p. 70-82, 2006.  

BOWLES, H. R.; BABCOCK, L.; LAI, L.  Social Incentives for gender 
differences in the propensity to initiate negotiations: sometimes it does hurt 
to ask. Organizational Behavior and Human Decision Processes, v. 103, p. 84-
103, 2007. 

(*) BRADLEY, S. W.; MC MULLEN, J. S.; ARTZ, K.; SIMIYU, E. M. Capital 
is not enough: innovation in developing economies. Journal of Management 
Studies, v. 49, p. 684-717, 2012. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



173 
 

(*) BRANDS, R. A. Cognitive social structure in social network research: a 
review. Journal of Organization Behavior, v. 34, p. S82-S103, 2013. 

(*) BRASS, D. J.; BUTTERFILD, K. D.; SKAGGS, B. C. Relationships and 
unethical behavior: a social network perspective. Academy of Management 
Review, v. 23, p. 14-31, 1988. 
_______.; GALASKIEWICZ, J.; GREVE, H. R.; TSAI, W. Taking stock of 
networks and organizations: a multilevel perspective. Academy of Management 
Review, v. 47, p. 795-817, 2004. 

BRENNER, S. N.; MOLANDER, E. A. ¨Is the ethics of business changing?¨. 
Harvard Business Review, v. 55, p. 57-71, 1977. 

(*) BUDROS, A.  A conceptual framework for analyzing why organizations 
downsize. Organization Science, v. 10, p. 69-82, 1999. 

BURKELY. E. An item response  theory analysis of the self-monitoring scale. 
Applied Multivariate Research, v. 13, p. 129-144, 2010. 

(*) BURKHARDT, M. E.; BRASS, D. J. Changing patterns or patterns of change: 
the effects of a change in technology on social network structure and power. 
Administrative Science Quarterly, v. 35, p. 104-127, 1990.  

(*) BURT, R. S. Attachment, decay, and social network. Journal of 
Organizational Behavior, v. 22, p. 619-643, 2001. 
_______. Brokerage and closure: an Introduction to Social Capital. New 
York: Oxford University Press. 2005. 
_______. Creating value, foundation: the social capital of brokerage for 
innovation and Top Line Growth. Research/teaching material in http:// 
faculty.chicagobooth.edu/ronald.burt/teaching/pdfs/1brokerage.foundations.pdf. 
2003. 
(*) _______. Secondhand brokerage: Evidence on the importance of local 
structure for managers, bankers and analysts. Academy of Management Journal, 
v. 50, p. 119-148, 2007. 
_______. Social contagion and innovation: cohesion versus structural 
equivalence. American Journal of Sociology, v. 92, p. 1287-1335, 1987. 
_______. Structural holes: the social structure of competition. Cambridge: 
MA, Harvard University Press. 1992. 
(*) _______. The contingent value of social capital. Administrative Science 
Quarterly, v. 42, p. 339-365, 1997.  
_______. The gender of social capital. Rationality and Society, v. 10, p. 5-46, 
1998. 
 _______.; HOGARTH, R. M.; MICHAUD, C. The social capital of French and 
American managers. Organization Science, v. 11, p. 123-147, 2000. 

BUSKEN, V.; VAN DE RIJT, A. Dynamics of networks if everyone strives for 
structural holes. American Journal of Sociology, v. 114, p. 371-407, 2008. 

CALDWELL, D. F.; O´REILLY III, C. A. Responses to Failure: The effects of 
choice and responsibility on impression management. Academy of Management 
Journal, v. 25, p. 121-136, 1982.  

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



174 
 

(*) CANNELLA JR., A. A.;   MC FAYDEN, M. A. Changing the exchange: the 
dynamics of knowledge worker ego networks. Journal of Management, online, 
p. 1-25, 2013 

(*) CAO, Q.; SIMSEK, Z.; JANSEN, J. J. P. CEO social capital and 
entrepreneurial orientation of the firm: bonding and bridging effects. Journal of 
Management, online, p. 1-25, 2012.  

(*) CARMELI, A.; BEN – HADOR, B.; WALDMAN, D. A.; RUPP, D. E. How 
leaders cultivate social capital and nurture employee vigor: implications for job 
performance. Journal of Applied Psychology, v. 94, p. 1553-1561, 2009. 

(*) CARPENTER, M. A.; LI. M.; JIANG, H.  Social network research in 
organizational contexts: a systematic review of methodological issues and 
choices. Journal of Management, v. 38, p. 1238-1361, 2012. 
 (*)_______.; WESTPHAL, J. D. The strategic context of external network ties: 
examining the impact of director appointments on board involvement in strategic 
decision making. Academy of Management Journal, v. 4, p. 639-660, 2001.  

 (*) CARROL, G. R.; TEO, A. C. On the social networks of managers. Academy 
of Management Journal, v. 39, p. 421-440, 1996. 

CASCIARO, T.  Seeing things clearly: social structure personality and 
accuracy in the social network perception. Social Network, v. 20, p. 331-351, 
1998. 
(*)_______.; LOBO, M. S. When competence is irrelevant: the role of 
interpersonal affect in task-related ties. Administrative Science Quarterly, v. 53, 
p. 655-684, 2008. 

CHANG, J.; LAI, C. Is efficiency wage efficient? The social norm and 
organizational corruption. Scandinavian Journal of Economics, v. 104, p. 27-47, 
2002. 

CHEN, Y.; YASAR, M.; REJESUS, R. M. Factors influencing the incidence of 
bribery payouts by firms: a cross-country analysis. Journal of Business Ethics, v. 
77, p. 231-244, 2008.  

CHENG, J.; TANG, T. L.; TANG, N. Temptation, monetary intelligence (love of 
money) and environmental context on unethical intentions and cheating. Journal 
of Business Ethics, v. 123, p. 197-219, 2014. 

CHEUNG, C.; KAM, P. K. Bonding and bridging social capital development by 
social workers. Journal of Social Service Research, v. 36, p. 402-403, 2010. 

(*) CHUA, R. Y. J. The costs of ambient cultural disharmony: indirect 
intercultural conflicts in social environment undermine creativity. Academy of 
Management Journal, v. 56, p. 1545-1577, 2013. 

COHEN, J.; DING, Y.; LESAGE, C.; STOLOWY, H. Corporate fraud and 
manager’s behavior: evidence from the Press. Journal of Business Ethics, v. 95, 
p. 271-315, 2010. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



175 
 

COOK, K. S.; EMERSON, R. M. Power, equity and commitment in exchange 
networks. American Sociological Review. v. 43, p.712-739, 1978. 

COOKE, R.; SHEERAN, P.  Moderation of cognition-intention and cognition-
behavior relations: a meta-analysis of properties of variables from the theory of 
planned behavior. British Journal of Social Psychology, v. 43, p. 159-186, 2004.  

COLEMAN, J. S. Foundations of Social Theory. 1st Edition. MA: Harvard 
University Press. 1990. 

CRAFT, J. L. A review of empirical ethical decision-making literature: 2004-
2011. Journal of Business Ethics, v. 117, p. 221-259, 2013. 

(*) CRAWFORD, E. R., LEPINE, J. A. A configural theory of team processes: 
accounting for the structure of task work and teamwork. Academy of 
Management Review, v. 38, p. 32-48, 2013.  

(*) CROSS, R.; CUMMINGS, J. N. Tie and network correlates of individual 
performance in knowledge-intensive work. Academy of Management Journal, 
v. 47, p. 928-937, 2004. 
(*) _______. SPROULL, L. More than an answer: information relationships 
for actionable knowledge. Organization Science, v. 15, p. 446-462, 2004. 

(*) DABOUB, A. J.; CALTON, J. M. Stakeholder learning dialogues: how to 
preserve ethical responsibility in networks. Journal of Business Ethics, v. 41, p. 
85-98, 2002.  

(*) DAHL, M. S.; SORENSON, O. Home sweet home: entrepreneurs’ location 
choices and the performance of their ventures. Management Science, v. 58, p. 
1059-1071, 2012. 

(*) DAHLANDER, L.; MC FARLAND, D. A.  Ties that last: tie formation and 
persistence in research collaborations over time. Administrative Science 
Quarterly, v. 58, p. 69-110, 2012. 

DALTON, D.; ORTEGREN, M.  Gender differences in ethics research: the 
importance of controlling for the social desirability response bias. Journal of 
Business Ethics, v. 103, p. 73-93, 2011. 

DANDURAND, F.; SHULTZ, T. R.; ONISHI, K. H. Comparing online and lab 
methods in a problem-solving experiment. Behavior Research Methods, v. 40, 
p. 428-434, 2008. 

DAY, D. V.; KILDUFF, M. Self-monitoring personality and work relationships: 
individual differences in social networks. In. BARRICK, M. R.; RYAN, A. M. 
(Ed.) Personality at work: reconsidering the role of personality in 
organizations. 1st Edition. San Francisco: Jossey –Bass. 2003. 
_______.; SCHLEICHER, D. J. A motive based perspective. Journal of 
Personality, v. 74, p. 685-714, 2006. 
_______.; _______.; UNCKLESS, A. L.; HILLER, N. J.  Self-Monitoring 
Personality at work: a meta-analytic investigation of construct validity. Journal 
of Applied Psychology, v. 87, p. 390-401, 2002. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



176 
 

 (*) DELMESTRI, G.; MONTANARI, F.; USAI, A. Reputation and strength of 
ties in predicting commercial success and artistic merit of independents in the 
Italian feature film industry. Journal of Management Studies, v. 42, p. 975-
1002, 2005.  

DE MARIA, W. Brother secret, sister silence: sibling conspiracies against 
managerial integrity. Journal of Business Ethics, v. 65, p. 219-234, 2006. 

(*) DESS, G. G.; SHAW, J. D.  Voluntary turnover, social capital and 
organizational performance. Academy of Management Review, v. 26, p. 446-
456, 2001. 

DETER, J. R.; BURRIS, E. R. Leadership behavior and employee voice: is the 
door really open? Academy of Management Journal, v. 50, p. 869-884, 2007. 

(*) DING, W. W.; MURRAY, F.; STUART, T. E From bench to board: gender 
differences in university scientist’s participation in corporate scientific advisory 
boards. Academy of Management Journal, v. 56, p. 1443-1464, 2013. 

(*) DOKKO, G.; ROSENKOPF, L.  Social capital for hire? Mobility of 
technical professionals and firm influence in wireless standards committees. 
Organization science, v. 21, p. 677-695, 2010. 

(*) DOLFSMA, W.; EIJK, R.; JOLINK, A. On a source of social capital: gift 
exchange. Journal of Business Ethics, v. 89, p. 315-329, 2009.  

DUBINSKY, A. J.; LOKEN, B.  Analyzing ethical decision making in marketing. 
Journal of Business Research, v. 19, p. 83-107, 1989. 

(*) DUTTON, J. E.; ROBERTS, L. M.; BEDNAR, J.  Pathways for positive 
identity construction at work: four types of positive identity and the building of 
social resources. Academy of Management Review, v. 35, p. 265-293, 2010. 

EAGLY, A. H. Sex differences in social behavior: a social-role interpretation. 
1st edition. Hillsdael, NJ: Erlbaum,1987. 
_______.; KARAU, S.  Role of congruity theory of prejudice toward female 
leaders. Psychological Review. v. 109, p. 573-598, 2002.  
_______.; _______.; MAKHIJANI, M. G.  Gender and the effectiveness of 
leaders: a meta-analysis. Psychological Bulletin, v. 117, p. 125-145, 1995. 
_______.;MAKHIJANI, M. G.; KLONSKY.  Gender and the evaluation of 
leaders: a meta-analysis. Psychological Bulletin, v. 111, p. 3-22, 1992. 

EMERSON, R. M. Social exchange theory. Annual Review Sociology. v. 2. p. 
335-362, 1976. 

(*) EMPSON, L.; CLEAVER, I.; ALLEN, J. Managing partners and management 
professionals: institutional work dyads in professional partnerships. Journal of 
Management Studies, v. 50, p. 808-844, 2013. 

 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



177 
 

ERSNER-HERSHFIELD, H. et al.  Don’t stop thinking about tomorrow: 
individual differences in future self-continuity account for saving. Judgment 
and Decision Making, v. 4, p. 280-286, 2009. 

EYAL, T. et al. When values matter: expressing values in behavioral intentions 
for the near versus distant future. Journal of Experimental Social Psychology, v. 
45, p. 35-43, 2009. 

(*)FANG, R.; DUFFY, M. K.; SHAW, J. D. The Organizational socialization 
process: review and development of a social capital model. Journal of 
Management, v. 37, p. 127-152, 2011. 

FERREL, O. C.; GRESHAM, L. G.  A contingency framework for understanding 
ethical decision making in marketing. Journal of Marketing, v. 49, p. 87-96, 
1985. 

(*) FERRIN, D. L.; DIRKS, K. T.; SHAH, P. P. Direct and indirect effects of 
third-party relationships on interpersonal trust. Journal of Applied Psychology, 
v. 91, p. 870-883, 2006. 

FERRIS, G. R. et al. Development and validation of the political skill inventory. 
Journal of Management, v. 31, p. 126-152, 2005. 

(*) FISCHER, H. M.; POLLOCK, T. G. Effects of social capital and power on 
surviving transformational change: the case of initial public offerings. Academy 
of Management Journal, v. 47, p. 463-481, 2004. 

(*) FITZSIMMONS, S. R. Multicultural employees: a framework for 
understanding how they contribute to organizations. Academy of Management 
Review, v. 38, p. 525-549, 2013. 

FLAP, H. Creation and returns of social capital. In. H. FLAP & B. VOLKER 
(Ed.), Creation and returns of social capital: a new research program. 
London: Routledge, 2004.  

(*) FLORIN, J.; LUBATKIN, M.; SCHULZE, W. A social capital model of high-
growth ventures. Academy of Management Journal, v. 46, p. 374-384, 2003. 

(*) FLEMING, L., MINGO, S., CHEN, D.  Collaborative brokerage, generative 
creativity and creative success. Administrative Science Quarterly, v. 52, p. 443-
475, 2007. 

FLYNN, F. J.; AMES, D. R. What is good for the goose may not be good for the 
gender: the benefits of self-monitoring for men and women in task groups and 
dyadic conflicts. Journal of Applied Psychology, v. 91, p. 272-281, 2006. 
_______.; REAGANS, R. E.; AMANATULLAH, E. T.; AMES, D. R. Helping 
one’s way to the top: self-monitors achieve status by helping others and knowing 
who helps whom. Journal of Personality and Social Psychology, v. 91, p. 1123-
1137, 2006. 
(*) _______.; WILTERMUTH, S. S. Who’s with me? False consensus, brokerage 
and ethical decision making in organizations. Academy of Management 
Journal, v. 53, p. 1074-1089, 2010. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



178 
 

FORD, R. C., RICHARDSON, W. D.  Ethical decision making: a review of the 
empirical literature. Journal of Business Ethics, v. 13, p. 205-221, 1994. 

FORRET, M. L.; DOUGHERTY, T. W. (2004). Networking behavior and career 
outcomes: Differences for men and women? Journal of Organizational 
Behavior, v. 25, p. 419-437, 2004. 

FREEMAN, L. C. Centrality in social networks clarification. Social Networks, 
v. 1, p. 215-239, 1979. 

GALANG, R. M. N. Victim or victimizer: firm responses to government 
corruption. Journal of Management Studies, v. 49, p. 429-462, 2012. 

(*) GALASKIEWICK, J.; BIELEFELD, W.; DOWELL. M.  Networks and 
organizational growth: a study of community based nonprofits. Administrative 
Science Quarterly v. 51, p. 337-380, 2006. 

(*) GALUNIC, C.; ERTUG, G.; GARGIULO, M. The positive externalities of 
social capital: benefiting from senior brokers. Academy of Management 
Journal, v. 55, p. 1213-1231, 2012. 

GANGESTAD, S. W.; SNYDER, M. Self-monitoring: appraisal and 
reappraisal. Psychological Bulletin, v. 126, p. 530-555, 2000. 

 (*) GARGIULO, M.; BENASSI. M. Trapped in your own net? Network 
cohesion, structure holes and the adaptation of social capital. Organization 
Science, v. 11, p. 183-196, 2000. 
_______.; _______. The dark side of social capital. In. LEENDERS, R. Th. A. J.; 
GABBAY, S. M. Corporate social capital and liability.2nd Edition. Norwell, 
MA: Kluwer Academic Publishers, 2002. 

GARRIGA, E. Cooperation in stakeholder networks: firms’ “Tertius Iungens” 
role. Journal of Business Ethics, v. 90, p. 623-637, 2009. 

(*) GELETKANYCZ, M. A.; BOYD, B. K.; FINKELSTEIN, S.  The strategic 
value of CEO external directorate networks: implications for CEO compensation. 
Strategic Management Journal, v. 22, p. 889-898, 2001.  

GETZ, K.A.; VOLKEMA, R. J.  Culture perceived corruption and economics: 
a model of predictors and outcomes. Business and Society, v. 40, p. 7-30, 2001. 

GINO, F.; GALINSKY, A. D. Vicarious dishonesty: when psychological 
closeness creates distance form one´s moral compass. Organization Behavior 
and Human Decision Process, v. 119, p. 15-26, 2012. 
_______.; SCHWEITZER, M. E.; MEAD, N. L.; ARIELY, D.  Unable to resist 
temptation: how self-control depletion promotes unethical behavior. 
Organization Behavior and Human Decision Process, v. 115, p. 191-203, 2011. 

(*) GITTELMAN, M. Does geography matter for science-based firms? 
Epistemic communities and the geography of research and patenting in 
biotechnology. Organization Science, v. 18, p. 724-741, 2007. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



179 
 

GLOVER, S. H.; BUMPUS, M. A.; LOGAN, J. E.; CIESLA, J. R. Re-examining 
the influence of individual values on ethical decision making. Journal of 
Business Ethics, v. 16, p. 1319-1329, 1997. 

GNEEZY, U.; RUSTICHINI, A. Pay enough or don’t at all. Quarterly Journal 
of Economics, v. 115, p. 791-810, 2000. 

GONZALEZ, A.; ZIMBARDO, P. G. Time in perspective: a Psychology Today 
survey report. Psychology Today, p. 21-26, May 1985. 

(*) GOODERHAM, P.; MINBAEVA, D. B.; PEDERSEN, T. Governance 
mechanisms for the promotion of social capital for knowledge transfer in 
multinational corporations. Journal Management Studies, v. 48, p. 123-150, 
2011. 

(*) GOODWIN, V. L.; BOWLER, W. M.; WHITTINGTON, J. L. A social 
network perspective on LMX relationships: accounting for the instrumental value 
of leader and follower networks. Journal of Management, v. 35, p. 954-980, 
2009. 

(*) GOPALAKRISHNAN, S.; SCILLITOE, J. L.; SANTORO, M. D. Tapping 
deep pockets: the role of resources and social capital on financial capital 
acquisition by biotechnology firms in biotech-pharma alliances .Journal of 
Management Studies, v. 45, p.1354 -1376, 2008.  

GOULD, R. V.; FERNANDEZ, R. M. Structures of mediation: a formal 
approach to brokerage in transaction networks. Sociological Methodology, v. 
19, 89-126, 1989. 

GRANOVETTER, M. S.  Economic action and social structure: the problem of 
social embeddedness. American Journal of Sociology, v. 31, p. 481-580, 1985. 
_______.; The strength of weak ties. American Journal of Sociology. v. 78, p. 
1360-1380, 1973. 

 (*) GREENHAUS, J. H.; POWELL, G. N.  When work and family are allies: a 
theory of work-family enrichment. Academy of Management Review, v. 31, p. 
72-92, 2006. 

(*) GRIGORIOU, K.; ROTHAERMEL, F. T. Structural micro-foundations of 
innovation: the role of relational stars. Journal of Management, v. 40, p. 586-
615, 2013.  

GULATI, R. Social structure and alliance formation: a longitudinal analysis. 
Administrative Science Quarterly, v. 40, p. 619-652, 1995. 
(*)_______.; WESTPHAL, J. D.  Cooperative or controlling? The effects of 
CEO-board relations and the content of interlocks on the formation of joint 
ventures. Administrative Science Quarterly, v. 44, p. 473-506, 1999.  

(*) GULER, I.; NERKAR, A. The impact of global and local cohesion on 
innovation in the pharmaceutical industry. Management Journal Strategic, v. 
33, p. 535-549, 2012. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



180 
 

GUNIA, B. C. et al. Contemplation and conversation: subtle influences on moral 
decision making. Academy of Management Journal, v. 55, p. 13-33, 2012. 

HAIDT, J. The emotional dog and its rational tail: a social intuitionist 
approach to moral judgment. Psychological Review, v. 108, p. 814-834, 2001. 

HAIR, J. F.; BLACK, W. C.; BABIN, B. J.; ANDERSON, R. E.  Multivariate 
Data Analysis, 7.th Edition, New Jersey: Prentice Hall Inc. 2010; 785 p. 

HALGIN, D. S.; BORGATTI, S. P. An introduction to personal network 
analysis and tie churn statistics using E-net. Connections, v. 32, p. 37-48, 2012. 

(*) HALLEN, B. L.; EISENHARDT, K. M.  Catalyzing strategies and efficient tie 
formation: how entrepreneurial firms obtain investment ties. Academy of 
Management Journal, v. 55, p. 35-70, 2012.  

(*) HAN, J.; HAN, J.; BRASS, D. J.  Human capital diversity in the creation of 
social capital for team creativity. Journal of Organizational Behavior, v. 35, p. 
54-71, 2014. 

HANNEMAN, B.; RIDDLE, M. A Ucinet tutorial. Available in 
http://faculty.ucr.edu/~hanneman /nettext/, 2014. 

(*) HANSEN, M. T. The search-transfer problem: the role of weak ties in sharing 
knowledge across organization subunits. Administrative Science Quarterly, v. 
44, p. 82-111, 1999.  

(*) HAYNES, K. T.; HILLMAN, A. The effect of board capital and CEO power 
on strategic change. Strategic Management Journal, v. 31, p. 1145-1163, 2010. 

(*) HAYTON, J. C.; CARNABUCI, G.; EISENBERGER, R.  With a little help 
from my colleagues: a social embeddedness approach to perceived organizational 
support. Journal of Organizational Behavior, v. 33, p. 235-249, 2012.  

HEYMAN, J.; ARIELY, D. Effort for payment: a tale of two markets. 
Psychological Science, v. 15, p. 787-793, 2004. 

HERSHFIELD, H. E.; COHEN, T. R.; THOMPSON, L.  Short horizon and 
tempting situations: lack of continuity to our future selves leads to unethical 
decision making and behavior. Organizational Behavior and Human Decision 
Process, v. 117, p. 298-310, 2012. 

HEWLIN, P. F. And the award for the best actor goes to: facades of conformity in 
organizational settings. Academy of Management Review, v. 28, p. 633-642, 
2003. 

(*) HITE, J. M.; HESTERLY, W. S.  The evolution of firm networks: from 
emergence to early growth of the firm. Strategic Management Journal, v. 22, p. 
275-286, 2001. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



181 
 

(*) HO, V. T.; POLLACK, J. M.  Passion isn’t always a good thing: examining 
entrepreneurs’ network centrality and financial performance with a dualistic 
model of passion. Journal of Management Studies, v. 51, p. 433-459, 2014. 

HOFSTEDE, G. Culture’s Consequence. Beverly Hills, CA: Sage, 1980. 

HOGUE, M.; LEVASHINA, J.; HANG, H.  Will I fake it? The interplay of 
gender, machiavelliasnism, and self-monitoring on strategies for honesty in job 
interviews. Journal of Business Ethics, v. 117, p. 399-411, 2013. 

HOLMAN, E. A.; ZIMBARDO, P. G. The social language of time: the time 
perspective-social network connection. Basic and Applied Social Psychology, v. 
31, p.136-147, 2009. 

(*) HUANG, F.; RICE, J.  Firms networking and bribery in China: assessing some 
potential negative consequences of Firms openness. Journal of Business Ethics, 
v. 107, p. 533-545, 2012. 

(*) HUANG, Y.; LUO, Y.; LIU, Y.; YANG, Q. An investigation of interpersonal 
ties in inter-organizational exchanges in emerging markets: a boundary-spanning 
perspective. Journal of Management, online, p. 1-32, 2013. 

HUNT, S. D.; VITELL, S.  A general theory of marketing ethics. Journal of 
Macromarketing. v. 6, p. 5-16, 1986. 

(*) IBARRA, H.  Homophily and differential returns: sex differences in network 
structures and access in an advertising firm. Administrative Science Quarterly, 
v. 37, p. 422-447, 1992. 
(*)_______. Race, opportunity, and diversity of social circles in managerial 
networks. Academy of Management Journal, v. 38, p. 673-703, 1995. 
_______. Paving an alternative route: gender differences in managerial networks. 
Social Psychology Quarterly, v. 60, p. 91-102, 1997. 
(*)_______.; KILDUFF, M.; TSAI, W. Zooming In and Out: connecting 
individuals and collectivities at the frontiers of organizational. Organization 
Science, v. 16, p. 359-371, 2005. 

(*) INKPEN, A. C.; TSANG, E. W. Social capital, networks, and knowledge 
transfer. Academy of Management Review, v. 30, p. 146-165, 2005. 

(*) IRELAND, R. D.; HITT, M. A.; VAYDYANATH, D. Alliance Management 
as a source of competitive advantage. Journal of Management, v. 28, p. 413-
446, 2002. 

(*) JACK, S. L. The role, use and activation of strong and weak networks ties: a 
qualitative analysis. Journal of Management Studies, v. 42, p. 1233-1259, 2005. 

JACKSON, R. W.; WOOD, C. M.; ZBOJA, J. J.  The dissolution of ethical 
decision-making in organizations: a comprehensive review and model. Journal of 
Business Ethics, v. 116, p. 223-250, 2013. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



182 
 

(*) JAMES, E. H. Race-related differences in promotions and support: 
underlying effects of human and social capital. Organization Science, v. 11, p. 
493-508, 2000.  

JANICKI, G. A.; LARRICK, R. P.  Social network schemas and the learning of 
incomplete network. Journal of Personality and Social Psychology, v. 88, p. 
348-364, 2005. 

JAWAHAR, I. M.; MATTISSON, J. Sexism and beautyism effects in selection as 
a function of self-monitoring level of decision maker. Journal of Applied 
Psychology, v. 90, p. 563-573, 2005. 

(*) JOHNSON, S.; SCHNATTHERLY, K.; BOLTON, J. F.; TUGGLE, C. 
Antecedents of new director social capital. Journal of Management Studies, v. 
48, p. 1782-1803, 2011.  

JOIREMAN, J.; DANIELS, D.; GEORGY-FALVY, J.; KAMDAR, D. 
Organization citizenship behaviors as a function of empathy, CFC and employee 
time horizon: an initial exploration using in basket simulation of OCB’s. Journal 
of Applied Psychology, v. 36, p. 2266 -2292, 2006. 

(*) JONES, C.; HESTERLY, W. S.; BORGATTI, S. P. A general theory of 
network governance: exchange conditions and social mechanisms. Academy of 
Management Review, v. 22, p. 911-945, 1997.  
(*)_______.; VOLPE, E. H. Organizational identification: extending our 
understanding of social identities through social networks. Journal of 
Organizational Behavior, v. 32, p. 413-434, 2011. 

JONES, T. M.  Ethical decision-making by individuals in organizations: an issue-
contingent model. Academy of Management Review, v. 16, p. 366-395, 1991.  
_______.; RYAN, L. V.  The link between ethical judgment and action in 
organizations: a moral approbation approach. Organization Science, v. 8, p. 
663-680, 1997. 

KACPERCZYK, A. J. The effect of university peers on entrepreneurial entry. 
Organization Science, v. 24, p. 664-683, 2013. 

KALISH, Y.; ROBINS, G. Psychological predispositions and network 
structure: the relationship between individual predispositions, structure hole 
and network closure. Social Network, v. 28, p. 56-84, 2006. 

(*) KALNINS, A; CHUNG, W. Social capital, geography, and survival: 
Gujarati immigrant entrepreneurs in the U.S. Lodging Industry. Management 
Science, v. 52, p. 233-247, 2006. 

KAMENICA, E. Behavioral economics and psychology of incentives. Annual 
Review of Economics, v. 4, p. 13.1-13.26, 2012. 

(*) KANG, S. C.; SNELL, S. A. Intellectual capital architectures and 
ambidextrous learning: a framework for human resource management. Journal of 
Management Studies, v. 46, p. 65-92, 2009. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



183 
 

(*) KAPLAN, S. E.; SAMUELS, J. A.; COHEN, J.  An examination of the effect 
of CEO social ties and CEO reputation on non-professional investor´s say-on-pay 
judgments. Journal of Business Ethics, online, p. 1-15, 2014. 

KASSAM, K. S.; GILBERT, T. D.; BOSTON A.; WILSON, T. D. Future 
anhedonia and time discounting. Journal of Experimental Social Psychology, v. 
44, p. 1533-1537, 2008. 

KEOUGH, K. A.; ZIMBARDO, P. G.; BOYD, J. N.  Who is smoking, drinking 
and using drugs: time perspective as a predictor of substance use. Basic and 
Applied Social Psychology. v. 21, p. 149-164, 1999. 

KILDUFF, M.  Serendipity vs. Strategy: a tale of two theories. Presentation, 
Intra-Organizational Networks Conference. April 2010, University of 
Kentucky, Lexington. 
_______. The friendship network as a decision-making resource: dispositional 
moderators of social influences on organizational choice. Journal of Personality 
and Social Psychology, v. 62, p. 168-180, 1992. 
_______. The interpersonal structure of decision-making: a social 
comparison approach to organizational choice. Organizational Behavior and 
Human Decision Processes, v. 47, p. 270-288, 1990. 
(*)_______.; BRASS, D. J.  Job design: a social network perspective. Journal of 
Organizational Behavior, v. 31, p. 309-318, 2010. 
(*)_______.; KRACKHARDT, D.  Bringing the individual back in: a structural 
analysis of the internal market for reputation in organizations. Academy of 
Management Journal. v. 37, p. 87-108, 1994. 
_______.; _______. Interpersonal networks in organizations. Cognition, 
personality, dynamics and culture. New York, NY, US: Cambridge University 
Press, 2008.  
(*)_______.; TSAI, W.; HANKE, R.  A paradigm too far? A dynamic stability 
reconsideration of the social network research program. Academy of 
Management review, v. 31, p. 1031-1048, 2006. 

(*) KIRSCH, L. J.; KO, D. G.; HANEY, M. H. Investigation the antecedents of 
team-based clan control: adding social capital as a predictor. Organization 
Science. v. 21, p. 469-489, 2010. 

KISH-GEPHART, J. J.; HARRISON, D. A.; TREVINO, L. K. Bad apples, bad 
cases, bad barrels: analytic evidence about sources of unethical decision at work. 
Journal of Applied Psychology, v. 95, p. 1-31, 2010. 

(*) KLEIN, K. K.; LIM, B. C.; SALTZ, J. L.; MAYER, D. M.  How do they get 
there? An examination of the antecedents of centrality in team networks. 
Academy of Management Journal, v. 47, p. 952-963, 2004. 

(*) KLEINBAUM, A. M.  Organizational misfits and the origins of brokerage in 
intra-firms networks. Administrative Science Quarterly, v. 57, p.407-452, 2012. 
(*)_______.; STUART, T. E.  Inside the black box of the corporate staff: social 
networks and the implementation of corporate strategy. Strategic Management 
Journal, v. 35, p. 24-47, 2014. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



184 
 

(*)_______.; _______.; TUSHMAN, M. L.  Discretion with constrain: 
homophily and structure in a formal organization. Organization Science, v. 24, 
p. 1316-1336, 2013. 

KLERKS, P.  The Network paradigm applied to criminal organizations: 
theoretical nitpicking or a relevant doctrine for investigators? Recent 
developments in the Netherland. Connections, v. 24, p. 53-65, 2001. 

KNOLL, M.; VAN DICK, R. Do I Hear the Whistle? A first attempt to measure 
four forms of employee silence and their correlates. Journal of Business Ethics, 
v. 113, 349-362, 2013. 

(*) KOR, Y. Y.; SUNDARAMURTHY, C. Experience-based human capital of 
outside directors. Journal of Management, v. 35, p. 981-1006, 2009. 

(*) KOSTOVA, T.; ROTH, K.  Social capital in multinational corporations and a 
micro-macro model of its formation. Academy of Management Review, v. 28, p. 
297-317, 2003. 

(*) LABIANCA, G.; BRASS, D. J. Exploring the social ledger: negative 
relationships and negative asymmetry in social networks in organizations. 
Academy of Management Review, v. 31, p. 596-614, 2006.  

(*) LAMERTZ, K The social construction of fairness: social influence and sense 
making in organizations. Journal of Organizational Behavior, v. 23, p. 19-37, 
2002. 

(*) LAURSEN, K.; MASCIARELLI, F.; PRENCIPE, A.  Regions matter: how 
localized social capital affects innovation and external knowledge acquisition. 
Organization Science, v. 23, p. 177-193, 2012. 

(*) LAZAROVA, M.; TAYLOR, S. Boundaryless careers, social capital, and 
knowledge management: implications for organizational performance. Journal of 
Organizational Behavior, v. 30, p. 119-139, 2009. 

(*) LEANA, C. R.; BURREN III, H. J. Organizational social capital and 
employment practices. Academy of Management Review, v. 24, p.538-555, 
1999. 
(*)_______.; PIL, F. K. Social capital and organizational performance: 
evidence from urban public schools. Organization Science. v. 17, p. 353-366, 
2006. 

(*) LEE, S. H. M. Ethics and Expertise: a social networks perspective. Journal of 
Business Ethics, v. 118, p. 607-621, 2013. 

LEONE, C. Self-Monitoring: individual differences in orientations to the social 
world. Journal of Personality, v. 74, p. 633-657, 2006. 

(*) LESTER, R. H.; HILLMAN, A.; ZARDKOOHI, A.; CANNELA Jr., A. A.  
Former government officials as outside directors: the role of human and social 
capital. Academy of Management Journal, v. 51, p. 999-1013, 2008. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



185 
 

(*) LEVIN, D. Z., CROSS, R. The strength of weak ties you can trust: the 
mediating role of trust in effective knowledge transfer. Management Science, 
v. 50, p. 1477-1490, 2004. 
(*) _______.; WALTER, J.; MURNIGHAN, J. K. Dormant ties: the value of 
reconnecting. Organization Science, v. 22, p. 923-939, 2011. 

(*) LI, J. J.; POPPO, L.; ZHOU, K. Z.  Do managerial ties in China always 
produce value? Competition, uncertainty and domestic vs. foreign firms. 
Strategic Management Journal, v. 29, p. 383-400, 2008. 

(*) LIN, M.; PRABHALA, N. R.; VISWANATHAN, S. Judging borrowers by 
the company they keep: friendship network and information asymmetry in 
online peer-to-peer lending. Management Science, v. 59, p.17-35, 2013. 

LIN, N.  A Theory of social structure and action, New York: Cambridge 
University Press.  2001 
_______. Building a theory of social capital. Connections. v. 22, p. 28-51, 1999. 
_______. Social resources and instrumental action. In: Social structure and 
network analysis.  MARSDEN, P.; LIN, N. (Ed.). Beverly Hills, CA: Sage 
Publication, p. 131-145, 1982. 
_______.; ERICKSON, B. H. Social Capital, An International Research 
Program,1stedition. Oxford: Oxford University Press. 2008. 

LOE, T. W.; FERREL, L.; MANSFIELD, P.  A  Review of empirical studies 
assessing ethical decision making in business. Journal of Business Ethics, v. 25, 
p. 185-204, 2000.  

(*) LÓPEZ, J. A. P.; SANTOS, J. M. S. Does Corruption have social roots? The 
role of culture and social capital. Journal of Business Ethics, v. 122, p. 697-708, 
2014. 

(*) LOPEZ-KIDWELL, V.; GROSSER, T. J.; DINEEN, B. R.; BORGATTI, S. P. 
What matters when: a multistage model and empirical examination of job search 
effort.  Academy of Management Journal, v. 56, p.1655-1678, 2013. 

(*) LOUNSBURY, M.; GLYNN, M. A. Cultural Entrepreneurship: stories, 
legitimacy, and the acquisition of resources. Strategic Management Journal, v. 
22, p. 545-565, 2001. 

(*) LOVAS, B.; GHOSHAL, S. Strategy as guided evolution. Strategic 
Management Journal, v. 21, p. 875-896, 2000. 

LOWENSTEIN, G.; O’DONOGHUE, T.; RABIN, M. Projection bias in 
predicting future utility. The Quarterly Journal of Economics. v. 118, p. 1209-
1248, 2003. 

(*) LUO, Y.  Industrial dynamics and managerial network in an emerging market: 
the case of China. Strategic Management Journal, v. 24, p. 1315-1327, 2003. 

(*) MA, R.; HUANG, Y. C.; SHENKAR, O.  Social networks and opportunity 
recognition: a cultural comparison between Taiwan and the United States. 
Strategic Management Journal, v. 32, p. 1183-1205, 2011. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



186 
 

(*) MAAK, T.  Responsible leadership, stakeholder engagement, and the 
emergence of social capital. Journal of Business Ethics, v. 74, p. 329-343, 2007. 

(*) MÄKELÄ, K.; SUMELIUS, J.; HÖGLUND, M.; AHLVIK, C. Determinants 
of strategic HR capabilities in MNC subsidiaries. Journal of Management 
Studies, v. 49, p. 1459-1483, 2012. 

(*) MARCEL, J. J.; COWEN, A. P.  Cleaning house or jumping ship? 
Understanding board upheaval following financial fraud. Strategic Management 
Journal, v. 35, p. 926-937, 2014. 

(*) MARIOTTI, F.; DELBRIDGE, R. Overcoming network overload and 
redundancy in inter organizational networks: the roles of potential and latent 
ties. Organization Science, v. 23, p. 511-528, 2012. 

 (*) MARKOCZY, L. et al. Social Network Contingency, symbolic, and boundary 
stretching. Strategic Management Journal, v. 34, p. 1367-1387, 2013. 

MARSDEN, P. V. The reliability of network density and composition 
measures. Social Networks, v. 15, p. 399-421, 1993. 
_______. Recent developments in network measurement. In:  CARRINGTON, P. 
J.; SCOTT, J.; WASSERMAN, S. (Ed.). Models and Methods in Social 
Network Analysis. 9th Edition. Cambridge: Cambridge University Press, 2012. 

MARTIN, K. D.; CULLEN, J. B.; JOHNSON, J. L.; PARBOTEEAH, K. P. 
Deciding to bribe: a cross-level analysis of firm and home country influences on 
bribery activity. Academy of Management Journal, v. 50, p. 1401-1422, 2007. 

(*) MAURER, I.; EBERS, M.  Dynamics of social and their performance 
implications: lessons from biotechnology start-ups. Administrative Science 
Quarterly, v. 51, p. 262-292, 2006. 

MAURO, P. Corruption and growth. Quarterly Journal of Economies, v. 110, p. 
681-712, 1995. 

MAZAR, N.; AMIR, O.; ARIELY, D. The dishonesty of honest people. Journal 
of Marketing Research, v. 45, p. 633-644, 2008. 

MC CARTHY, D. J.; PUFFER, S. M.  Interpreting the ethicality of corporate 
governance decisions in Russia: utilizing integrative social contracts theory to 
evaluate the relevance of agency theory norms, Academy of Management 
Review, v. 33, p. 11-31, 2008. 
(*) _______.; _______.; DUNLAP, D. R.; JAEGER, A. M. A stakeholder 
approach to the ethicality of BRIC-firm manager’s use of favors. Journal of 
Business Ethics, v. 109, p. 27-38, 2012. 

(*) MC DONALD, M. L.; WESTIPHAL, J. D.  Getting by with the advice of their 
friends: CEO’s advice networks and firms’ strategic responses to poor 
performance. Administrative Science Quarterly, v. 48, p. 1-32, 2003. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



187 
 

(*) MC EVILY, B.; JAFFEE, J.; TORTORIELO, M.  Not all bridging ties are 
equal: network imprinting and firm growth in the Nashville Legal Industry, 
1933-1978. Organization Science, v. 23, p. 547-563, 2012. 

(*) MC FADYEN, M. A.; CANNELLA, Jr. A. A.  Social capital and knowledge 
creation: diminishing returns of the number and strength of exchange 
relationships. Academy of Management Journal, v. 47, p. 735-746, 2004. 
(*) _______.; SEMADENI, M.; CANNELLA Jr., A. A. Value of strong ties to 
disconnected others: examining knowledge creation in biomedicine. 
Organization Science, v. 20, p. 552-564, 2009. 

MC PHERSON, J. M.; SMITH-LOVIN, L. Homophily in voluntary  
organizations:  status distance and the composition of face-to-face groups. 
American Journal of Sociology, v. 52, p. 370-379, 1987. 
_______.; _______.; COOK, J. M. Birds of a feather: homophily in Social 
Networks. Annual Review of Sociology, v. 27, p. 415-444, 2001. 

(*) MEHRA, A.; KILDUFF, M.; BRASS, D. J. The social network of high and 
low self- monitors: implications for workplace performance. Administrative 
Science Quarterly, v. 46, p. 121-146, 2001. 

(*) MELÉ, D. The practice of networking: an ethical approach. Journal of 
Business Ethics, v. 90, p. 487-503, 2009. 

MERLUZZI, J.; BURT, R. S. How many names? Social Networks, v. 35, p. 331-
337, 2014. 

MILFONT, T. L.; ANDRADE, P. R.; BELO. R. P.; PESSOA, V. S. Testing 
Zimbardo time perspective inventory in a Brazilian sample. Inter-American 
Journal of Psychology, v. 42, p. 49-58, 2008. 

(*) MILLAR, C. C. J. M.; CHOI, C. J.  Networks, social norms and knowledge 
sub-networks. Journal of Business Ethics, v. 90, p. 565-574, 2009. 

MILLIKEN, F. J.; MORRISON, E. W.; HEWLIN, P. F.  An exploratory study of 
employee silence: issues that employees don’t communicate upward and why. 
Journal of Management Studies, v. 40, p. 1453-1476, 2003. 

MINTZBERG, H.; AHLSTRAND, B.; LAMPEL, J. Strategy Safari. New York: 
Free Press, 1998. 

MITCHELL, L. E.  Structure Holes, CEOs and Informational Monopolies: the 
missing link in corporate governance. Public Law and Legal Theory Working 
Paper, n. 77, The George Washington University Law School. Social Science 
Research Network Eletronic Paper Collection, 2003. Available in  
http://ssrn.com/abstract=467980. 

(*) MOLDOVEANU, M. C.; BAUM, J. A. C. “I think you think I think you are 
lying”: the interactive epistemology of trust in social Networks. Management 
Science, v. 57, p. 393-412, 2011. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



188 
 

(*) MOLITERNO, T. P.; MAHONY, D. M.  Network theory of organization: a 
multilevel approach. Journal of Management, v. 37, p.443-467, 2011. 

(*) MORAN, P.  Structural vs. relational embeddedness: social capital and 
managerial performance. Strategic Management Journal, v. 26, p. 1129-1151, 
2005. 

(*) MORRISON, E. W. Newcomers’ relationships: the role of social network ties 
during socialization. Academy of Management Journal, v. 45, p. 1149-1160, 
2002. 

MORSELLI, C.; ROY, J. Brokerage qualifications in ringing operations. 
Criminology. v. 46, p. 71-98, 2008. 

MORSELLI, C.; GIGUERI, C. Legitimate strengths in criminal networks. 
Crime, Law & Social Change. v. 45, p. 185-200, 2006. 

MUEHLHEUSSER, G.; ROIDER, A.  Black Sheep and walls of silence. Journal 
of Economic Behavior & Organization, v. 65, p. 387-408, 2008. 

MURREL, A.; MINGRONE, M. Correlates of temporal perspective. Perceptual 
and Motor Skills, v. 88, p. 1331-1334, 1994. 

(*) NAHAPIET, J.; GHOSHAL, S. Social Capital, Intellectual Capital and the 
organizational advantage. Academy of Management Review, v. 23, p. 242-266, 
1998. 

(*) NDOFOR, H. A.; PRIEM, R. L.  Immigrant entrepreneurs, the ethnic enclave 
strategy, and venture performance. Journal of Management, v. 37, p. 790-818, 
2011. 

NENKOV, G. Y.; INMANN, J. J.; HULLAND, J.   Considering the future: the 
conceptualization and Measurement of Elaboration on Potential Outcomes. 
Journal of Consumer Research, v. 35, p. 126-141, 2008. 

NEVINS, J. L.; BEARDEN, W. O.; MONEY, B.  Ethical Values and Long-Term 
Orientation. Journal of Business Ethics, v. 71, p. 261-274, 2007. 

(*) NG, T. W. H.; FELDMAN, D. C.  The effects of organizational embeddedness 
on development of social capital and human capital. Journal of Applied 
Psychology, v. 95, p. 696-712, 2010. 

(*) NGUYEN, A.; CRAGG, W.  Inter-organizational favour exchange and the 
relationship between doing well doing good. Journal of Business Ethics, v. 105, 
p. 53-68, 2012. 

(*) NIELSEN, R. P.  Corruption networks and implications for ethical corruption 
reform. Journal of Business Ethics, v. 42, p. 125-149, 2003. 

(*) OBSTFELD, D.  Social Networks, the “Tertius Iungens” Orientation, and 
involvement in Innovation. Administrative Science Quarterly, v. 50, p. 100-
130, 2005.  

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



189 
 

(*) OBUKHOVA, E.; LAN, G. Do job seekers benefit from contacts? A direct 
test with contemporaneous searches. Management Science, v. 59, p. 2204-2216, 
2013. 

O’FALLON, M. J.; BUTTERFIELD, K. D. A review of the empirical ethical 
decision-making literature: 1996-2003. Journal of Business Ethics, v. 59, p. 375-
413, 2005. 

(*) OH, H.; CHUNG, M.; LABIANCA, G. Group social capital and group 
effectiveness: the role of informal socializing ties. Academy of Management 
Journal, v. 47, p. 860-875, 2004. 
(*) _______.; KILDUFF, M. The ripple effect of personality on social structure: 
self-monitoring origins of network brokerage. Journal of Applied Psychology, v. 
93, p.1155-1164, 2008. 
(*) _______.; LABIANCA, G.; CHUNG, M.  A multilevel model of group social 
capital. Academy of Management Review, v. 31, p. 569-582, 2006. 

OH, I.; CHARLIER, S. D.; MOUNT, M. K.; BERRY, C. M.  The two faces of 
high self-monitoring: chameleonic moderating effects of self-monitoring on the 
relationship between personality traits and counter-productive work behavior. 
Journal of Organization Behavior, v. 35, p. 92-111, 2014. 

OKHUYSEN, G. A.; GALINSKY, A. D.; UPTIGROVE, T.  Saving the worst 
for last: the effect of time horizon on the efficiency of negotiating benefits and 
burdens. Organizational Behavior and Human Decision Process, v. 91, p. 269-
279, 2003. 

(*) OLDROYD, J. B.; MORRIS, S. S.  Catching falling stars: a human resource 
response to social capital’s detrimental effect of information overload on star 
employees. Academy of Management Review, v. 37, p. 396-418, 2012.  

O’NEIL, D. A.; HOPKINS, M. M.; BILIMORIA, D.  Women’s careers at start of 
the 21 st. Century: Patterns and paradoxes. Journal of Business Ethics, v. 80, p. 
727-743, 2008. 

O’NEIL, K. M.; PENROD, S. D. Methodological variables in web-based 
research that may affect results: sample type, monetary incentives, and 
personal information. Behavior Research Methods, Instruments and Computers, 
v. 33, p. 226-233, 2001. 

ONER, B. Self-monitoring and future time orientation in romantic relationships. 
The Journal of Psychology, v. 136, p. 420-424, 2002.  

OUMLIL, A. B.; BALLOUN, J. L. Ethical Decision-making differences between 
American and Morocca managers, Journal of Business Ethics, v. 84, p. 457-478, 
2009. 

(*) PARISE, S.; ROLLAG, K. Emergent network structure and initial group 
performance: the moderating role of pre-existing relationships. Journal of 
Organizational Behavior, v. 31, p. 877- 897, 2010. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



190 
 

(*) PARK, S. H.; LUO, Y. Guanxi and organizational dynamics: organizational 
networking in Chinese firms. Strategic Management Journal, v. 22, p. 455-477, 
2001. 

(*) PARUCHURI, S.; EISENMAN, M.  Micro-foundations of firm R&D 
capabilities: a study of inventor networks in a merger. Journal of Management 
Studies, v. 49, p. 1509-1535, 2012. 

(*) PASTORIZA, D.; ARIÑO, M. A. Does the ethical leadership of supervisors 
generate internal social capital? Journal of Business Ethics, v. 118, p. 1-12, 
2013.  
(*) _______.;_______.; RICART, J. E.  Creating an ethical work context: a 
pathway to generate social capital in the firm. Journal of Business Ethics, v. 88, 
p. 477-489, 2009. 

(*) PAYNE, G. T.; MOORE, C. B.; GRIFFIS, S. E.; AUTRY, C. W.   Multilevel 
challenges and opportunities in Social Capital research. Journal of Management, 
v. 37, p. 491-520, 2011. 

(*) PEARCE, J. L.; RANDEL, A. E.  Expectations of organizational mobility, 
workplace social inclusion, and employee job performance. Journal of 
Organizational Behavior, v. 25, p. 81-98, 2004. 

PENDSE, S. G.  Ethical hazard: a Motive, mean and opportunity approach to 
curbing corporate ethical Behavior. Journal of Business Ethics, v. 107, p. 265-
279, 2012. 

(*) PENG, M. W.; LUO, Y.  Managerial ties and firm performance in a transition 
economy: the nature of micro-macro link. Academy of Management Journal, v. 
42, p. 486-501, 2000. 

(*) PENNINGS, J. M.; LEE, K.; WITTELOOSTUIJN, A.  Human capital, social 
capital, and firm dissolution. Academy of Management Journal, v. 41, p. 425-
440, 1998. 

(*) PEREDO, A. M.; CHRISMAN, J. J. Toward a theory of community-based 
enterprise. Academy of Management Review, v. 31, p. 309-328, 2006. 

(*) PERRY-SMITH, J. E.  Social yet creative: the role of social relationships in 
facilitating individual creativity. Academy of Management Journal, v. 49, p. 85-
101, 2006. 
(*) _______.; SHALLEY, C. E.  The social of creativity: A static and dynamic 
social network perspective. Academy of Management Review, v. 28, p. 89-106, 
2003. 

(*) PHELPS, C. C.  A longitudinal study of the influence of alliance network 
structure and composition on firm exploratory innovation. Academy of 
Management Journal, v. 53, p. 890-913, 2010. 

(*) PIL, F. K.; LEANA, C.  Applying organizational research to public school 
reform: the effects of teacher human and social capital on student performance. 
Academy of Management Journal, v. 52, p. 1101-1124, 2009. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



191 
 

PINTO, J.; LEANA, C. R.; PIL, F. K.  Corrupt organizations or organizations of 
corrupt individuals? Two types of organization-level corruption. Academy of 
Management Review, v. 33, p. 685-709, 2008. 

POLDONY, J. M.; BARON, J. N.  Resources and relationships: social network 
and mobility in the workplace. American Sociological Review, v. 62, p. 673-693, 
1997. 

(*) POLLOCK, T. G.; PORAC, J. F.; WADE, J. B.  Constructing deal networks: 
Brokers at network ¨ architects¨ in the U.S. Ipo market and others examples. 
Academy of Management Review, v. 29, p. 50-72, 2004.  

PORTES, A.; SENSENBRENNER, J.  Embeddedness and immigration: Notes on 
the social determinants of economic action. American Journal of Sociology, v. 
98, p. 1320-1350, 1993. 

POWPAKA, S.  Factors affecting managers’s decision to bribe: an empirical 
investigation. Journal of Business Ethics, v. 40, p. 227-246, 2002. 

(*) PRASHANTHAM, S.; DHANARAJ, C.  The dynamic influence of social 
capital on the international growth of new ventures. Journal of Management 
Studies, v. 47, p. 967-994, 2010. 

PREMEAUX, S. F.; BEDEIAN, A. G. Breaking the Silence: the moderating 
effects of self-monitoring in predicting speaking-up in the workplace. Journal of 
Management Studies, v. 40, p.1537-1562, 2003. 

PRISLIN, R.; KOVRLIJA, N.  Predicting behavior of high and low self-
monitors: an application of the theory of planned behavior. Psychological 
Reports, v. 70, p. 1131-1138, 1992. 

PROMBERGER, M.; MARTEAU, T. M.  When do financial incentives reduce 
intrinsic motivations? Comparing behaviors in psychological and economics 
literature. Health Psychology, v. 32, p. 950-957, 2013. 

PUTMAN, R. D.  Bowling alone: America’s declining social capital. Journal of 
Democracy, v. 6, p. 65-78, 1995. 
_______. Bowling alone. The Collapse and Revival of American Community. 
1st edition, New York, NY: Simon & Schuster, 2000.  
_______. Social Capital. Measurement and Consequences. Canadian Journal of 
Policy Research, v. 2, p. 41-51, 2001. 

RABINOVICK, A.; MORTON, T.; POSTMES, T. Time perspective and attitude-
behavior consistency in future-oriented behavior. British Journal of Social 
Psychology, v. 49, p. 69-89, 2010.  

RABL, T.  The impact of situational influences on corruption in organizations. 
Journal of Business Ethics, v. 100, p. 85-101, 2011. 
_______.; KUHLMANN, T.M. Understanding corruption in organizations: 
development and empirical assessment of an action model. Journal of Business 
Ethics, Vol. 82, p. 477- 495, 2008. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



192 
 

(*) REAGANS, R.; MC EVILY, B.  Network structure and knowledge transfer: 
the effects of cohesion and range. Administrative Science Quarterly, v. 48, p. 
240-267, 2003. 
 (*) _______.; ZUCKEMAN, E. W. Networks, diversity and productivity: the 
social capital of corporate R&D teams. Organization Science, v. 12, p. 502-517, 
2001. 
 (*) _______.; _______.; MC EVILY, B. How to make the team; social networks 
vs. demography as criteria for designing effective teams. Administrative Science 
Quarterly, v. 49, p. 101-133, 2004. 

(*) REED, K. K.; LUBATKIN, M.; SRINIVASAN, N.  Proposing and testing an 
intellectual capital-based view of the firm. Journal of Management Studies, v. 
43, p. 867-893, 2006. 

(*) REICHE, B. S. Knowledge benefits of social capital upon repatriation: a 
longitudinal study of international assignees. Journal of Management Studies, v. 
49, p. 1052-1077, 2012. 

REIPS, U. D.  Standards for internet experimenting. Experimental Psychology. 
v. 49, p. 243-256, 2002. 

(*) RHEE, M. Networking updating and exploratory learning environment. 
Journal of Management Studies. v. 41, p. 933-949, 2004. 

(*) RICE, R. E.; AYDIN, C. Attitudes toward new organizational technology: 
network proximity as a mechanism for social information processing. 
Administrative Science Quarterly, v. 36, p. 219-244, 1991. 

RICHMAN, W. L.; KIESLER, S.; WEISBAND, S.; DRASGOW, F.  A meta-
analytic study of social desirability distortion in computer-administered 
questionnaires, traditional questionnaires, and interviews. Journal of Applied 
Psychology, v. 84, p. 754-775, 1999. 

(*) ROBERSON, Q. M.; COLQUITT, J. A.  Shared and configural justice: a 
social network model of justice in teams. Academy of Management Review, v. 
30, p. 595-607, 2005. 

 (*) _______.; WILLIAMSON, I. O.  Justice in self-managing teams: the role of 
social networks in the emergence of procedural justice climates. Academy of 
Management Journal, v. 55, p. 685-701, 2012. 

ROBERTSON, C. J.; BLEVINS, D. P.; DUFFY, T.  A five-year review, update, 
and assessment of ethics and governance in Strategic Management Journal. 
Journal of Business Ethics, v. 117, p. 85-91, 2013. 

RODRIGUEZ, P.; UHLENBRUCK, K.; EDEN, L.  Government corruption and 
the entry strategies of multinationals. Academy of Management Review, v. 30, 
p. 383-396, 2005. 

(*) ROTOLO, D.; PETRUZZELLI, A. M. When does centrality matter? Scientific 
productivity and the moderating role of research specialization and cross-
community ties. Journal of Organizational Behavior, v. 34, p. 648-670, 2013. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



193 
 

RUDMAN, L. A. Self-promotion as a risk factor for women: the cost and benefits 
of counter stereotypical impression management. Journal of Personality and 
Social Psychology, v. 74, p. 629-645, 1998. 

(*) SASOVOVA, Z.; MEHRA, A.; BORGATTI, S. P.; SCHIPPERS, M. C.  
Network churn: the effects of self-monitoring personality on brokerage dynamics. 
Administrative Science Quarterly, v. 55, p. 639-670, 2010. 

SCHRADER, H. Social capital and social transformation in Russia. Journal for 
East European Management Studies, v. 9, p. 391-410, 2004. 

(*) SCHULTE, M.; COHEN, N. A.; KLEIN, K. J.  The coevolution of network 
ties and perceptions of team psychological safety. Organization Science, v. 23, p. 
564-581, 2012. 

(*) SEIBERT, S. E.; KRAIMER, M. L.; LIDEN, R. C.  A social capital theory of 
career success. Academy of Management Journal, v. 44, p.219-237, 2001. 

SEEVERS, M. T.; SKINNER, S. J.; KELLEY, S. W. A Social network 
perspective on sale force ethics, Journal of Personal Selling and Sales 
Management, v. 27, p. 341-353, 2007. 

(*) SHAH, P. P. Who are employee’s social referents? Using a network 
perspective to determine referents others. Academy of Management Journal, v. 
41, p. 249-268, 1998. 

(*) SHANE, S.; CABLE, D.  Network ties, reputation and the financing of new 
ventures. Management Science, v. 48, p. 364-381, 2002. 
(*) _______.; STUART, T. Organizational endowments and the performance 
of university start-ups. Management Science, v. 48, p. 154-170, 2002.  

(*) SHAW, J. D.; DUFFY, M. K.; JOHNSON, J. L.; LOCKHART, D. E. 
Turnover, social capital losses and performance. Academy of Management 
Journal, v. 48, p. 594-606, 2005. 

(*) SHI, W.; MARKOCZY, L.; DESS, G. G.  The role of middle management in 
the strategy process: group affiliation, structure holes and “Tertius Iungens”. 
Journal of Management, v. 35, p. 1435-1480, 2009. 

SHU, L. L.; GINO, F.  Sweeping dishonesty under the rug: how unethical actions 
lead to forgetting of moral rules. Journal of Personality and Social Psychology, 
v. 102, 1164-1177, 2012. 
_______.; _______.; BAZERMAN, M. H.  Dishonest deed, clear conscience: 
when cheating leads to moral disengagement and motivated forgetting. 
Personality and Social Psychology Bulletin, v. 37, p. 330-349, 2011.  

SIMMEL, G. The Sociology of George Simmel. (K. H. WOLFF, Trans.) 
Glebcoe,II. Free Press, 1950.  

SIMONS, T.  Behavioral integrity: the perceived alignment between 
managers’ words and deeds as a research focus. Organization Science, v. 13, p. 
18-35, 2002. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



194 
 

(*) SMITH, E. B.; MENON, T.; THOMPSON, L.  Status differences in the 
cognitive activation of social networks. Organization Science, v. 23, p. 67-82, 
2012.  

SMITH, P. K.; TROPE, Y.  You focus on the forest when you are in charge of the 
trees: power priming and abstract information process. Journal of Personality 
and Social Psychology, v. 90, p. 578-596, 2006. 

SNYDER, M. Public appearances, Private realities: The Psychology of self-
monitoring.1st edition, New York, NY: Freeman, 1987. 
_______ The self-monitoring of expressive behavior. Journal of Personality and 
Social Psychology, v. 30, p. 526-537, 1974. 
_______.; BERSCHEID, E.; MATWYCHUK, A. Orientations toward personnel 
selection: differential reliance on appearance and personality. Journal of 
Personality and Social Psychology, v. 54, p. 972-979, 1988. 
_______.; GANGESTAD, S.  On the nature of self-monitoring: matters of 
assessment, matters of validity. Journal of Personality and Social Psychology, 
v. 51, p. 125-139, 1986. 
_______.; _______.; SIMPSON, J. A.  Choosing friends as activity partners: the 
role of self-monitoring. Journal of Personality and Social Psychology, v. 45, 
p.1061-1072, 1983. 
_______.; KENDZIERSKI, D. Choosing social situations: investigating the 
origins of correspondence between attitudes and behaviors. Journal of 
Personality and Social Psychology, v. 50, p. 280-295, 1982. 
_______.; SIMPSON, J. A.  Self-monitoring and dating relationships. Journal of 
Personality and Social Psychology, v. 47, p. 1281-1291, 1984. 

(*) SODA, G.; ZAHEER, A.  A network perspective on organizational 
architecture: performance effects of the interplay of formal and informal 
organization. Strategic Management Journal, v. 33, p. 751-771, 2012. 

(*) SOMAYA, D.; WILLIAMSON, I. O.; LORINKOVA, N. Gone but not lost: 
the different performance impact of employee mobility between cooperators 
versus competitors. Academy of Management Journal, v. 51, p. 936-953, 2008. 

(*) SPARROWE, R. T.; LIDEN, R. C.  Two routes to influence: integrating 
leader-member exchange and social network perspectives. Administrative 
Science Quarterly, v. 50, p. 505-535, 2005.  

SPENSER, J.; GOMEZ, C.  MNEs and corruption: the impact of national 
institutions and subsidiary strategy. Strategic Management Journal, v. 32, p. 
280-300, 2011. 

(*) STAM, W.  Industry event participation and network brokerage among 
entrepreneurial ventures. Journal of Management Studies, Vol. 47, p. 625-653, 
2010. 
 (*) _______.; ELFRING, T. Entrepreneurial orientation and new venture 
performance: the moderating role of intra- and extra-industry social capital. 
Academy of Management Journal, v. 51, p. 97-111, 2008. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



195 
 

 (*) STEVENSON, W. B.; RADIN, R. F.  Social capital and social influence on 
the board of directors. Journal of Management Studies, v. 46, p. 16-44, 2009. 

STRATHAM, A.; GLEICHER, F.; BONINGER, D. S.; EDWARDS, C. S.  The 
consideration of future consequences: weighing immediate and distant outcomes 
of behavior. Journal of Personality and Social Psychology, v. 66, p. 742-752, 
1994. 

SU, C.; SIRGY, M. J.; LITTLEFIELD, J. E. Is Guanxi orientation bad, ethically 
speaking? A study of Chinese enterprises. Journal of Business Ethics, v. 44, 
303-312. 

SU, C.; LITTLEFIELD, J. E.  Entering Guanxi: a business ethical dilemma in 
Mainland China? Journal of Business Ethics, v. 33, p. 199-201, 2001 

(*) SU, H. Y.  Business ethics and the development of intellectual capital. 
Journal of Business Ethics, v. 119, p. 87-98, 2014. 

(*) SUBRAMANIAM, M.; YOUNDT, M. A. The influence of intellectual capital 
on the types of innovation capabilities. Academy of Management Journal, v. 48, 
p. 450-463, 2005. 

(*) SUNDARAMURTHY, C.; PUKTHUANTHONG, K.; KOR, Y.  Positive and 
negative synergies between CEO´s and the corporate board´s human capital and 
social capital: a study of bio-technology firms. Strategic Management Journal, 
v. 35, 845-868, 2014. 

SVENSSON, J.  Who must pay bribes and how much? Evidence form a cross-
section of firms. The Quarterly Journal of Economics, v. 118, p. 207-230, 
2003. 

SYTCH, M.; TATARTYNOWICZ, A.; GULATI, R. Toward a theory of 
extended contact: the incentives and opportunities for bridging across 
network communities. Organization Science, v. 23, p. 1658-1681, 2011. 

TAJFEL, H.; TURNER, J. C.  The social identity theory of intergroup behavior. 
In: WORCHEL, S.; AUSTIN, W. G. (Ed.) Psychology of Intergroup Relations, 
2nd ed. Chicago: Nelson-Hall, 7-24, 1986. 

TANG, T. L.; CHEN, Y.; SUTARSO, T. Bad apples, in bad (business): the love 
of money, machiavellianism, risk tolerance, and unethical behavior, Management 
Decision, v. 46, n. 2, p. 243-263, 2008. 

TANGIRALA, S.; RAMANUJAM, R. Exploiting nonlinearity in employee voice: 
the effects of personal control and organizational identification. Academy of 
Management Journal, v. 51, p. 1189-1203, 2008. 

TENBRUNSEL, A. E.; SMITH-GROVE, K. Ethical Decision Making: Where 
We’ve Been and Where We’re Going. The Academy of Management Annuals, 
v. 2, n.1, p. 545-607, 2008. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



196 
 

(*) THOMPSON, J. A. Proactive personality and job performance: a Social 
Capital perspective. Journal of Applied Psychology, v. 90, p. 1011-1017, 2005. 

(*) TIAN, J.; HALEBLIAN, J.; RAJAGOPALAN, N.  The effects of board 
human and social capital on investor reactions to new CEO selection. Strategic 
Management Journal, v. 32, p. 731-747, 2011. 

(*) TIMOTHY, J. R. Moving beyond dyadic ties: a network theory of stakeholder 
influences. Academy of Management Review, v. 22, p. 887-910, 1997. 

(*) TIWANA, A. Do Bridging ties complement strong ties? An empirical 
examination of alliance ambidexterity. Strategic Management Journal, v. 29, p. 
251-272, 2008.  

TOEGEL, G.; ANAND, N.; KILDUFF, M. Emotion helpers: The role of high 
positive affectivity and high self-monitors managers. Personnel Psychology, v. 
60, p. 337-365, 2007.  

TONGE, J. Barriers to networking for women in a UK professional service. 
International Journal, v. 23, p. 484-505, 2008. 

TORRES, F. Maioria das Companhias admite possível suborno. Valor 
Econômico, São Paulo, 18 de fevereiro. 2014.  Empresas, p. B2. 
_______.; VIRI, N. Lei anticorrupção turbina negócios. Valor Econômico, São 
Paulo, 3 de abril. 2014.  Empresas, p. B2. 

(*) TORTORIELLO, M.; REAGANS, R.; MC EVILY, B. Bridging the 
knowledge gap: the influence of strong ties, network cohesion, and network 
range on the transfer of knowledge between organizational units. 
Organization Science, v. 23, p. 1024-1039, 2012. 

TOTTERDELL, P.; HOLMAN, D.; HUKIN. Social Networkers: measuring 
and examining individual differences in propensity to connect with others. 
Social Network. v. 30, p. 283-296, 2008. 
(*) _______. et al. Affects networks: A structural analysis of the relationship 
between work ties and job-related affect. Journal of Applied Psychology, v. 89, 
p. 854-867, 2004. 

(*) TRAPIDO, D. Dual signals: how competition makes or breaks inter-firm 
social ties. Organization Science, v. 24, p. 498-512, 2013. 

TREADWAY, D. C. et al. The interactive effects of political skill and future 
time perspective on career and community networking behavior. Social 
Network, v. 32, p. 138-147, 2010. 

TREVINO, L. K. Ethical decision-making in organizations: a person-situation 
interactionist model. The Academy of Management Review, v. 11, n. 3, p. 601-
617, 1986. 

TRONCA, L. How to define and measure Social Capital: the power of the 
network approach. Revista de Cercetare si Interventie Sociala v. 35, p.128-148, 
2011. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



197 
 

TROPE, Y.; LIBERMAN, N.  Temporal Construal. Psychological Review, v. 
110, p. 403-421, 2003. 

(*) TSAI, W.; GHOSHAL, S.  Social Capital and Value creation: the role of intra-
firm networks. Academy of Management Journal, v. 41, p. 464-476, 1998. 

TURNLEY, W. H.; BOLINO, M. C.  Achieving desired images while avoiding 
undesired images: exploring the role of self-monitoring in impression 
management. Journal of Applied Psychology, v. 86, p. 351-360, 2001. 

UDDIN, N.; GILLETT, P. R. The effects of moral reasoning and self-monitoring 
on CFO intentions to report fraudulently on financial statements. Journal of 
Business Ethics, v. 40, p. 15-32, 2002. 

UMPHRESS, E. E.; BINGHAM, J. B. When employees do bad things for good 
reasons: examining unethical pro-organizational behavior. Organization 
Science, v. 22, p. 621-640, 2011. 

UZIEL, L. Rethinking social desirability scales: from impression management 
to interpersonally oriented self-control. Perspectives on Psychological Science, 
v. 5, p. 243-262, 2010. 

UZZI, B. The sources and consequences of embeddedness for the economic 
performance of organizations: the network effect. American Sociological 
Review, v. 61, p. 674-698, 1996.  
_______. Social structure and competition in inter-firm networks: The paradox of 
embeddedness. Administrative Science Quarterly, v. 42, p. 35-67, 1997. 
(*) _______.; LANCASTER, R. Relational embeddedness and learning: the 
case of bank loan managers and their clients. Management Science, v. 49, p. 
383-399, 2003. 

(*) VAN DEN BRINK, M.; BENSCHOP, Y.  Gender in academic networking: 
the role of gatekeepers in professional recruitment. Journal of Management 
Studies, v. 51, p.460-492, 2014. 

VAN DER GAAG, M.; SNIJDERS, T. A. B. The  resource generator: Social 
Capital quantification with concrete items. Social Networks, v. 27, p.1-29, 
2005. 

VAN EMMERIK, I. J. H.; EUWEMA, M. C.; GESCHIERE, M.; SCHOUTEN, 
M. F. A. G. Networking your way through the organization: gender 
difference in the relationship between network participation and career 
satisfaction. Women in Management Review, v. 21, p. 54-65, 2006. 

VAN METER, K. M.  Terrorists /Liberators: researching and dealing with 
adversary social networks. Connections. v. 24, p. 66-78, 2001. 

(*) VARELLA, P.; JAVIDAN, M.; WALDMAN, D. A.  A model of 
instrumental networks: the roles of socialized charismatic leadership and 
group behavior. Organization Science, v. 23, p. 582-595, 2012. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



198 
 

(*) VENKATARAMANI, V.; GREEN, S. G.; SCHLEICHER, D. J. Well-
connected leaders: the impact of leader’s social network ties on LMX and 
members’ work attitudes. Journal of Applied Psychology, v. 95, p. 1071-1084, 
2010.  
(*)_______.; LABIANCA, G. J.; GROSSER, T. Positive and Negative workplace 
relationships, social satisfaction, and organizational attachment. Journal of 
Applied Psychology, v. 98, p. 1028-1039, 2013. 

VILLAS, M. V.; MACEDO-SOARES, T. D. van A.; RUSSO, G. M.   
Bibliographical research method for business administration studies: a model 
based on scientific journal rankings. Brazilian Administration Review, v. 5, p. 
139-159, 2008. 

(*) VISSA, B.  Agency in action: entrepreneurs’ network style and initiation 
of economic exchange. Organization Science, v. 23, p. 492-510, 2012. 
(*)_______.; CHACAR, A. S. Leveraging ties: the contingent value of 
entrepreneurial team’s external advice networks on Indian software venture 
performance. Strategic Management Journal, v. 30, p. 1179-1191, 2009. 

VISSER, P. S.; MIRABILE, R. R. Attitudes in the social contexto: the impacto f 
social network composition on individual-level attitude strength. Journal of 
Personality and Social Psychology, v. 87, p. 779-795, 2004. 

WADE-BENZONI, K. A. A golden rule over time: reciprocity in 
intergenerational allocation decisions; Academy of Management Journal, v. 45, 
p. 1011-1028, 2002. 
_______. Maple Trees and Weeping Willows: the role of time, uncertainty, 
and affinity in intergenerational decisions. Negotiation and Conflict 
Management research, v. 1, p. 220-245, 2008. 
_______.; HERNANDEZ, M.; MEDVEC, M.; MESSICK, D.  In fairness to 
future generations: the role of egocentrism, uncertainty, power and stewardship in 
judgments of intergenerational allocations; Journal of Experimental Social 
Psychology. v. 44, p. 233-245, 2008. 

(*) WALKER, G.; KOGUT, B.; SHAN, W. Social capital, structural holes and 
the formation of an industry network. Organization Science, v. 8, p. 109-125, 
1997. 

WALKER, O. C., Jr.; MULLINS, J. W. Marketing Strategy: A Decision-
Focused Approach. 6th Edition, Boston: McGraw-Hill, 2008. 

(*) WANG, S.; HE, Y. Compensating non dedicated cross-functional teams. 
Organization Science, v. 19, p. 753-765, 2008. 

WASSERMAN, S.; FAUST, K. Social network analysis: methods and 
applications. Cambridge, UK: Cambridge University Press, 1994. 

(*) WEI, L.Q.; CHIANG, F. F. T.; Wu, L. Z.  Developing and utilizing network 
resources: roles of political skill. Journal of Management Studies, v. 49, p. 381-
402, 2012. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



199 
 

WELLMAN, B. The network is personal: introduction to special issue of 
Social Networks. Social Networks, v. 29, p. 349-356, 2007. 

(*) WESTPHAL, J. D.; MILTON, L. P. How experience and network ties affect 
the influence of demographic minorities on corporate boards. Administrative 
Science Quarterly, v. 45, p. 366-398, 2000. 

WHITE, K.; WATKINS, S. C. Accuracy, stability, and reciprocity in informal 
conversational networks in Kenya. Social Networks, v. 22, p. 337-355, 2000.  

(*) WIJK, R.; JANSEN, J. J. P.; LYLES, M. A.  Inter and intra-organizational 
knowledge transfer: a meta- analytic review and assessment of its antecedents and 
consequences. Journal of Management Studies, v. 45, p. 830-853, 2008. 

WILKS, T. J.; ZIMBELMAN. Decomposition of fraud-risk assessments and 
auditors sensitivity to fraud cues. Contemporary Accounting Research, v. 21, n. 
3, p. 719-745, 2004. 

(*) WINCENT, J.; ANOKHIN, S.; ÖRTQVIST, D.; AUTIO, E.  Quality meets 
structure: generalized reciprocity and firm-level advantage in strategic networks. 
Journal of Management Studies, v. 47, p. 597-624, 2010.  

(*) WONG, S.  Task knowledge overlap and knowledge variety: the role of advice 
network structures and impact on group effectiveness. Journal of Organizational 
Behavior, v. 29, p. 591-614, 2008. 

WILTERMUTH, S. S.  Cheating more when the spoils are split. Organizational 
Behavior and Human Decision Process, v. 115, p. 157-168, 2011. 

(*) WONG, S.; BOH, W. F.  Leveraging the ties of others to build a reputation for 
trustworthiness among peers. Academy of Management Journal, v. 53, p. 129-
148, 2010. 

WRIGHT, P.; SZETO, W. F.; CHENG. L. T. W. Guanxi and professional conduct 
in China: a management development perspective. International Journal of 
Human Resource Management, v. 13, p. 156-182, 2002. 

WU, S.  Social Capital in Status Attainment: Structural Constrains and 
Individual Determinants – A Multilevel Analysis. PhD Dissertation; Sociology 
Department; Duke University, 2008. 

(*) WU, W. P.  Dimensions of social capital and firm competitiveness 
improvement: the mediating role of information sharing. Journal of 
Management Studies, v. 45, p. 122-146, 2008. 

(*) XIAO, Z.; TSUI, A. S.  When brokers may not work: the cultural contingency 
of social capital in Chinese high-tech firms. Administrative Science Quarterly, 
v. 52, p. 1-31, 2007. 

(*) YLI-RENKO, H.; AUTIO, E.; SAPIENZA, H. J.  Social capital, knowledge 
acquisition, and knowledge exploitation in young technology-based firms. 
Strategic Management Journal, v. 22, p. 587-613, 2001. 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



200 
 

(*)YOUNDT, M. A.; SUBRAMANIAM, M.; SNELL, S. A. Intellectual capital 
profiles: an examination of investments and returns. Journal of Management 
Studies, v. 41, p. 335-361, 2004. 

(*) ZAHEER, A.; BELL, G. G. Benefiting from network position: firm 
capabilities, structural holes and performance. Strategic Management Journal, 
v. 26, p. 809-825, 2005. 

ZAUBERMAN, G.; KIM, B. K.; MALCOK, S. A.; BETTMAN, J. R.  
Discounting time and time discounting: subjective perception and Interpersonal 
preferences. Journal of Marketing Research, v. XLVI, p. 543-556, 2009.   

(*) ZHOU, J. et al. Social network, personal values, and creativity: evidence for 
curvilinear and interaction effects. Journal Applied Psychology, v. 94, p. 1544-
1552, 2009. 

ZIMBARDO, P. G.; BOYD, J. N.  Putting time into perspective: a valid, reliable 
individual differences metric. Journal of Personality and Social Psychology. v. 
77, p. 1271-1288, 1999.  

(*) ZOHAR, D.; TENNE-GAZIT, O.  Transformational leadership and group 
interaction as climate antecedents: a social network analysis. Journal of Applied 
Psychology, v. 93, p. 744-757, 2008. 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

DBD
PUC-Rio - Certificação Digital Nº 1112911/CA



  
 

8 
Social Capital Glossary 

alters: individuals connected to one focal individual called the ego in a structure 

of social relationships called the ego-network. 

betweenness centrality: an indicator of centrality; the number of shortest paths 

between dyads that pass through a focal individual, to capture the control of 

information in advice networks (Freeman, 1979; Flynn and Wiltermuth, 2010). 

bond: a strong relationship in a closed network between the people connected 

(Burt, 2005). See also strong ties.  

bridge: a tie that connects a person who is not connected to the other people of a 

given network; a bridge is a relationship (strong or weak) or which there is no 

effective indirect connection through other people; a bridge is a relationship that 

spans a structural hole (Burt, 2005).  

brokerage: action of coordinating across holes in a relationship network (Burt, 

2005).  

broker: people who build bridges. A broker has a competitive advantage building 

relations to other disconnected groups (Burt, 2005). 

centrality: network centrality is the shape of the distribution of social ties among 

network members. Many measures have been developed such as degree centrality, 

closeness centrality and betweenness centrality, information centrality, 

eigenvector, etc. Different measures of centrality make different assumptions 

about the flow in the network (Borgatti, 2005; Carpenter et al. 2012).  

closure: high network closure is when each member of a social network has a tie 

(strong direct or short indirect connection) with all the other members; closure is 

important for the emergence of norms and trust (Coleman, 1990). Closure is also 

referred to as network cohesiveness or closed network. 

cohesiveness: see closure 

constraint: network constraint is the “structure hole” theory index (Burt, 1992). A 

network concentrated on few contacts (contacts among ego and alters and among 
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all alters) means few structural holes. Structure holes (or brokerage) is calculated 

using the ego network data as 1 – Constraint (Burt, 1992; Burt 2005). 

density: network density captures the degree of connectivity within a network and 

is measured by the ratio of the number of actual ties (does not include the focal 

individual’s ties) in a network, divided by the number of all possible ties 

(Wasserman and Faust, 1994). For an undirected network with n nodes, the 

number of possible ties in n(n-1)/2. This formula represents the level of cohesion 

necessary for coordinated action, and can be seen as a proxy to structure holes 

(Obstfeld, 2005; Poldony and Baron, 1997). For a directed network the number of 

possible ties is n(n-1). 

ego-network: network composed of the ego (the focal individual) and all the 

alters who are connected to the ego. An ego-network collects data about the 

relationships of the ego and each alter, as well as among alters (Burt, 1992).  

embeddedness: economic transactions that are embedded in social relations 

(Granovetter, 1985).  

g-transitivity: one of the assumptions of the weak tie theory (Granovetter, 1973); 

states that if A and B have a strong tie, and B and C also have a strong tie, then 

there is a chance that A and C will have at minimum a weak tie. 

homophily: principle in social relationships which states that people tend to have 

stronger relationships with people who are similar to themselves; the “people like 

me” principle, “similarity breeds connection” (McPherson, Smith-Lovin and 

Cook, 2001).  

multiplexity: existence of more than one type of connections among two people, 

such as friendship and advice at work.  

node: any element (person, organization or other entity) that can be connected (or 

not) to other nodes through relational ties in a network. In social capital research 

at the individual level, a node is a person.  

social capital: there are many definitions of social capital according to the theory 

applied. That said, there is common agreement among scholars that social capital 

encompasses investment in social relations with expected return (power, 

information, influence) in the market place (Lin, 2001). 

social network: the network structure of relations among people or organizations. 

Social network structure is a proxy for social capital. Social capital research 
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should have at least one individual variable; social network research can be 

applied to the network structure of organizations (Carpenter, Li and Jiang, 2012). 

strong ties: network ties that provide mutual trust and reciprocity; also called as 

close ties or bonding ties. The strength of a tie is a combination of the amount of 

time, the emotional intensity, the intimacy (mutual confiding) and the reciprocal 

services that characterize the tie (Granovetter, 1973). 

structure holes: a place in a network where brokerage may create value. A 

structural hole exists when there is a missing element of coordination (a tie) that 

would be valuable. (Burt, 2005). 

structuralists: social capital or social network scholars who focus on the 

structural partners of the network (such as number of ties, density, strength of the 

tie, bridges); non-structuralists suggest the analysis of both structure and the 

content (the resources available through the network). 

tertius gaudens: “third who enjoys” (Simmel, 1950) – exploitation of 

relationships; basis of the structure hole theory which concerns the advantage of a 

broker who can play people off against one another for personal benefit (Obstfeld, 

2005). 

tertius iungens: “third who joins” – behavioral orientation toward connecting 

people in one’s social network by introducing disconnected people or facilitating 

coordination among connected people; contrast with the exploitative behavior of 

the tertius gaudens (Obstfled, 2005). 
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9 
Appendix A – Web Data Collection Tool (Print Screen) 
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