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Anexo 1 
 
Avenue Montaigne, Paris. 
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Anexo 2 
 
Loja de luxo na Avenue Montaigne, Paris. 
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Anexo 3 
 
Loja de departamento – Galeries Lafayette, Paris 
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Anexo 4 
 
Loja de departamento – Au Printemps, Paris  
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Anexo 5 
 
Pórtico - Joalheiro, Chicago, Estados Unidos 
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Anexo 6 
 
Pórtico – Joalheiro Van Cleef & Arpels, Place Vendôme, Paris. 
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Anexo 7 
 
Flagship store de Louis Vuitton em construção - Avenue des Champs-
Élysées, Paris.  
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Anexo 8 
 
Louis Vuitton – Avenue Montaigne, Paris. 
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Anexo 9 
 
Valentino - Rue du Faubourg Saint-Honoré, Paris. 
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Anexo 10 
 
 
John Galliano – Rue du Faubourg Saint-Honoré, Paris. 
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